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Dear Reader and  
Supply Chain Enthusiast,

Supply chain management has never been more in 
the public focus than in recent months. The Covid-
pandemic, the Ever Given blocking the suez and 
hundreds of container ships waiting to enter the port of 
Los Angeles put global Supply Chains under pressure 
and brought them to the attention of the general 
public. The problems in Supply Chain are manifold and 
there is no silver bullet to bring global Supply Chains 
back in sync. Labor shortages, tensions in global trade 
or the need for more Transparency and Sustainability 
will not disappear any time soon. However, there is one 
thing that can help to mitigate all these challenges 
and can help to transform the Supply Chains of today 
into more digital, resilient and sustainable value chains 
of tomorrow and that is Technological Innovation.

What is scm-startups�com about?

By continuously screening, analyzing and monitoring 
the supply chain startup ecosystem, we are aiming 
at building a comprehensive database of innovative 
technology startups that tackle the most relevant 
challenges in Supply Chain. Through our database, 

INTRODUCTION

services and reports, we want to shine a light on these 
startups on the rise and their respective founders. 
Ultimately fostering new customer relationships, 
finding partners and investors. At the same time we 
are helping our customers, e.g. corporates and logistic 
service providers to keep pace with the constantly 
changing startup ecosystem and detect technology 
trends and business model innovations in their early 
stages. Through scm-startups.com we provide a high 
quality startup and technology scouting and analysis, 
dedicated to supply chain management in Europe that 
benefits both startups and well-established companies. 
We help to identify, evaluate and apply innovative 
technology startups and business models to create 
future proof Supply Chains. 
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ABOUT US

Who is behind scm-startups�com?

scm-startups.com was initiated by Mathias Bosse and Markus Börner.

After having spent many years in startups as well as in venture capital we decided to fully focus on Supply Chain 
Management as it is one of the most critical areas of the global economy as well as an area of constant changes 
and huge innovation potential. 

Mathias Bosse
I spent the last eight years in the start-up / vc-ecosystem covering different 
roles both at an early-stage startup and being a venture capitalist. I 
started my career studying economics with a specialization in transport 
and logistics, which since then has been a topic of interest for me. For the 
last five years I have worked as Venture Capitalist for different VC funds 
investing in and supporting early-stage companies in building and growing 
their businesses across various industries. Supply chain management 
fascinates me as it touches on nearly every aspect of our economy. From 
organizing production to distributing goods and services across the globe. 
Supply chains affect millions of jobs and are one of the key areas for 
creating a decarbonised, sustainable future.

Markus Börner
I spent the last five years of my career in different roles in Venture Capital. 
After finishing my studies in Economics and Business Information Systems 
at Leipzig University, I went on investing in B2B software startups across 
different industries. In my last role prior to focusing on scm-startups.
com, I was an Investment Manager at seed+speed Ventures finding my 
passion for Supply Chain Management and Sustainability, investing in 
companies like paxly and carbonfuture. I love concepts of monitoring and 
improving multi-stakeholder processes and the idea of starting to build a 
more sustainable world not just somewhere, but right at the backbone of 
globalized economies: the Supply Chain.
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More than 25% of CO2 emissions of the EU-28 countries 
result from transportation alone and more than 10 
million employees are working in Supply Chain related 
businesses across Europe. Without any doubt supply 
chains have a massive impact on various if not all 
Sustainable Development Goals as defined by the UN. 
Whether related to CO2 emissions or to sustainable 
working conditions, Supply Chain is at the backbone 
of the global economy, it's affecting millions of lives 
around the globe and it plays a crucial role when it 
comes to achieving more resilience, sustainability and 
circularity for our economies.. 

No single product, no single solution can make 
this a reality. Instead sustainability must become 
the decision criteria itself. Every business decision 
must take sustainability as an equally (if not most) 
important decision factor, as a new dimension for 
steering the business into account and the effect and 
impact of these decisions must be transparent and 
measurable. This is a huge challenge and a huge 
opportunity at the same time. A completely novel 
set of tools and techniques needs to be developed 
to enable businesses of all sizes, from all industries 
globally to implement sustainability strategies into 
their daily operations. The need for digital, innovative 
technologies, products and services that can be 
applied at scale in a globalized world has never been 
higher and so many great founders have started 
companies and developed products and services 
that contribute to solving this challenge.

What you will find in the report

The focus of this report on Sustainability in Supply 
Chain is on introducing the most relevant startups 
in Europe that support the transformation towards 
more sustainable Supply Chains with scalable, digital 

SUSTAINABILITY  
IN SUPPLY CHAIN

solutions that can be applied by companies of various 
sizes and from different industries. From several 
hundred startups we have looked at in preparation of 
this report, we have selected more than 50 startups 
with the greatest potential to have a positive impact 
on Supply Chain Sustainability, all company profiles 
being included in our report. 

Besides the startup profiles we found it particularly 
interesting to get some expert opinions on how 
corporates can start their transition to a more 
sustainable Supply Chain design and how to 
implement these solutions into the daily operations of 
corporate life. We are more than happy to provide you 
three distinguished views on this provided by our great 
co-authors and contributors. 

A big thank you to our partners

We especially thank our co-authors Katharina Zipse, 
Alis Sundberg from Optilon and last but not least 
Martijn Lovers from Supply Chain Media and Audrey 
Daluz from KPMG for their thoughts and contributions 
to this report.

We wish you lots of fun with reading the report and 
exploring great Sustainable Supply Chain startups!

Best
Mathias & Markus
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EXPERT 
OPINIONS
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“Of course, I want to transform my logistics process to being carbon 
neutral. Because of my own values and because of a much more 
economic-driven reason: my customers are asking for it! But I have no 
idea where to start. The complexity and interdependencies are too high.”

This is a statement we hear more and more. So, let’s clarify the picture and 
take a look at the possibilities, that LogTech startups are offering.

When speaking or designing sustainability strategies, the three 
prioritization levels “reduce, reuse, recycle” are often used as a framework 
for defining ecological measures. When transferring this to logistics, the 
latter two: Reusing and recycling apply to equipment and packaging but 
not to business processes. This leaves us with the first one: The reduction 
of carbon emissions.

To make this as easy to understand as possible, the solutions are 
structured according to the use cases they are addressing: 

1�  Route optimization 

2�  Restructuring of supply and distribution networks

  Using decentralized hub structures in last-mile delivery

  Using on-demand, shared warehousing services

3�  Optimized hand-over of goods to the customer

  Using locker systems

  Using hand-over management apps 

  Using post-purchase services

4�  Emissions-oriented order management

Our first sustainability strategy regarding transportation is a 
no-brainer: Route optimization has been around for decades. 
Nonetheless, it has experienced a boom since processing power is 
getting cheaper and cheaper, and optimization has evolved from 
algorithmic and heuristic to AI-based solutions. Depending on the 
specific use case, fleet size, staff, drop-off dates, and many more 
restraints can be set and considered during optimization runs of 
suitable milk runs.

The implementation of these solutions is done within a few days. The 
typical reductions lay between 5% and 30% of driven kilometers and 

Strategies for  
Greener Logistics
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carbon emissions in comparison to manual route 
planning. Costs for fuel, staff, and fleet are positively 
affected as well. There is no need to change the supply 
or distribution network. European startups offering 
route optimization tools are Adiutabyte, Omniopti, 
Optiyol, and Greenlane – to give a few examples.

The second strategy when it comes to reducing 
transportation and therefore emissions is to 
restructure supply and distribution networks to 
minimize distances e.g., between suppliers and OEMs, 
production sites and retailers, or logistics centers and 
drop-off points. 

One possibility to implement this is by using 
decentralized hub structures in last-mile delivery. 
Instead of one big distribution hub outside of a big 
city, logistics providers offering these decentralized 
services use smaller storage spaces directly in the 
urban area. By doing so, delivery distances and speed 
can be optimized at the same time. Therefore, these 
structures are especially interesting for B2C businesses 
that sell a relatively high volume of products of a 
small portfolio (fast-moving consumer goods). To 
implement such new distribution structures, changes 
regarding organizational structures, processes, 
IT systems, and employees might be necessary. 
Therefore, these efforts in implementation need to be 
specifically calculated beforehand and compared to 
the potential benefits in cost and emission reductions. 
Startups offering decentralized distribution services are 
for example Ohi and Liefergrün.

A second possibility to optimize your logistics network, 
this time regarding long-distance transportation, is to 
use on-demand, shared warehousing services. What 
exactly is that? The startups offer their customers the 
possibility to commission the storage and preparation 
for shipment of their goods at a 3rd party logistics 
provider (3PL) in a highly flexible way. Using a network 

of multiple 3PLs with multi-user (shared) warehouses 
they can shorten tender process durations and offer 
contracts without minimum running times, turnover, 
or volumes. The customers pay for the services 
they use (on-demand) instead of calculating and 
commissioning their needs in advance. To use 
shared on-demand warehousing services no special 
implementation efforts are necessary but higher 
per-unit prices in storage and handling need to be 
compared with the gained flexibility in storage location 
and volume. Among others, Speiz, Spacefill, Everstox 
and Warehousing1 are startups offering shared and 
on-demand warehousing services.

The third strategy to minimize transportation efforts 
currently tackled by startups addresses the optimized 
hand-over of goods to the customer at their office 
or home. When it comes to D2C deliveries in German 
cities, the carbon footprint can vary between 58 g CO2 
per parcel and 838 g CO2 per parcel depending on 
the point of hand-over - even with the assumption 
that a first delivery attempt is successful.

This can be tackled by using locker systems. While 
lockers have been used for many years now by DHL 
& Co, their locker stations are not available to other 
delivery companies. Therefore, independent solutions 
were developed. To make use of them, e-commerce 
shops need to integrate the locker option in the post-
purchase process for their customers to choose it. 
The fulfillment provider will deliver the goods to the 
desired address and deposit them in a locker. As soon 
as the goods are deposited, the customer will receive 
a message with the PIN for pickup. Independent locker 
systems are currently developed and offered by World 
of Lockers, Packadoo, and Shipngrab.

Another option to optimize the hand-over of goods 
lies within the use of hand-over management apps. 
In the case of DropFriends, to pick one example, 

Using a network of multiple 3PLs with multi-user (shared) ware-
houses they can shorten tender process durations and offer 
contracts without minimum running times, turnover, or volumes. 
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shipments are delivered to the closest registered and 
available neighbor if the recipient is not at home at 
the time of delivery. Afterward, the shipment can be 
picked up at this neighbor, the “DropPoint” who will 
receive a small compensation fee in exchange. In 
comparison to locker systems, no new infrastructure 
is needed but a minimum of “DropPoints” are needed 
per city for the App to offer the convenience it 
promises. The requirements to integrate them in 
the e-commerce fulfillment process are similar to 
those of locker systems: E-commerce shops need 
to integrate the new option in the post-purchase 
process for their customers to choose it. On the 
side of the 3PLs for e-commerce fulfillment, no 
implementation efforts are needed.

The third option to optimize goods hand-over 
is to use post-purchase services that connect 
e-commerce shop customers with 3PL data to 
facilitate communication regarding delivery times 
and therefore, increase a successful hand-over rate 
at the first delivery attempt. As in the two previously 
presented hand-over management options, the 
implementation depends on the e-commerce shop to 
integrate the services. Startups offering this service are 
Parcellab, Parcelperform, and Shipup.

The fourth and last green logistics strategy is 

emissions-oriented order management. This concept 
includes the optimum use of resources while fulfillment 
processes are planned and steered. Here, service 
level agreements can be re-written by e-commerce 
customers as a part of their post-purchase process. 
If this is the case, the customers’ orders will now be 
scheduled as efficiently as possible instead of as fast 
as possible. The implementation of the software needs 
to be connected to the e-commerce shop as well as 
the distribution center in charge of order fulfillment. 
This plug-in solution, for example, is currently 
developed and piloted by Ecomize.

The four strategies demonstrate the broad 
possibilities startups are developing to reduce carbon 
emission along any supply chain or logistics process. 
Their innovative solutions are enabling carbon 
reductions not only by looking at single companies 
but through connecting multiple companies and their 
data or resources. 

In many cases, the carbon reduction can only be 
achieved, when changes are made simultaneously 
within all three stakeholder groups: the shippers, the 
3PLs, and the customers. Startups are using their 
independent “outside view” of the big picture to 
identify potentials single companies might not have 
on their radar.

About the Author

Katharina Zipse is a self-employed management consultant specialized in the digital 
transformation of the logistics and supply chain management sector. She supports cross 
functional customer teams by generating transparency in new and complex environments, 
optimizing processes, designing IT systems, and enabling rollouts. Her aim is to accelerate 
operational excellence and performance of her client’s businesses by creating more flexible and 
leaner scm and logistics processes.

After working for different consultancies and a broad spectrum of customers, the mechanical 
engineer founded connected-logistics.io – a warehousing on-demand startup – and established 
the A2X LogTech Community.
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We head towards a global population of ten billion people that places 
ever-increasing pressures on our natural capital. The number of 
companies addressing their environmental and social impacts has been 
rising fast. No large company seriously questions that sustainability is 
on the agenda. Though, the battle is not over. Big problems remain. Our 
economic model, which overuses resources, encourages unfettered 
consumption, and pours wealth into a few hands, is hurtling us towards 
a cliff. The global challenges we are trying to solve (climate change in 
particular) are getting worse. We are not going fast enough in changing 
it to the better. 

Not only are we facing drastic weather-related disasters, climate change 
and sixth mass extinction, but we have also polluted the air, rivers, oceans 
and depleted the soil on a massive scale. The latest Climate Action 
Tracker, published at COP26, gives a picture of of what we are heading 
towards: With current policies, we’re shooting for a 2.7 degrees Celsius 
increase in global temperatures by 2050. By delivering on the 2030 targets, 
this will fall to 2.4 degrees C, and by fully implementing all submitted and 
binding targets we’re heading for a 2.1 degrees C scenario. In the right 
direction, yes. Yet, we’re still heading for disaster.

According to the Intergovernmental Panel on Climate Change (IPCC), 
we need to keep global warming well below 1.5 degrees C. This half 
degree will make the difference from bad to catastrophic for billions of 
people, affecting lives and livelihoods. The past couple of years have 
already given us a flavour of what is in store: Extreme heat waves; floods; 
arctic winters; droughts; wildfires; and irreversible changes in the world’s 
ecosystems — it’s already happening. 

It’s no surprise that half of all CEOs (49 percent) state that Supply Chain 
interruptions due to climate change are among their top risks, according 
to a recent United Nations Global Compact-Accenture Strategy CEO 
report, “Climate Leadership in the eleventh hour”.

In this article we will investigate, how the Supply Chain can accelerate the 
journey to net zero emissions with advanced Supply Chain technology.

What can the Supply Chain do?

Net zero refers to the balance between the amount of greenhouse gas 
produced and the amount removed from the atmosphere. We reach net 

Accelerating the Supply 
Chain decarbonization with 
technology
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According to the Intergovernmental Panel on Climate Change 
(IPCC), we need to keep global warming well below 1.5 degrees 
C. This half degree will make the difference from bad to cata-
strophic for billions of people, affecting lives and livelihoods. 

zero when the amount we add is no more than the 
amount taken away.

Companies must help prevent the worst impacts 
of climate change by reducing their green house 
gas emissions (GHG). It has to happen as quickly 
as possible and as far down the Supply Chain as 
possible. The Supply Chains are responsible for the 
majority of global emissions. 

According to the GHG Protocol, corporate emissions 
are categorized into three main groups: scope 1, 
scope 2 and scope 3. Scope 1 emissions are direct 
emissions produced by the burning of fuels of the 
emitter. Scope 2 emissions are indirect emissions 
generated by the electricity consumed and 
purchased by the emitter. Scope 3 emissions are 
indirect emissions produced by the emitter activity, 
but owned and controlled by a different emitter from 
the one who reports on the emissions.

There is a growing urgency

There is a growing urgency to reduce GHG emissions 
wherever possible and this includes reducing scope 
3 emissions in addition to scope 1 and 2 emissions. 
To date most companies have been focusing on 
reducing their emissions under their direct ownership 
or control (scope 1). As well as their purchase of 
electricity, heat and steam (scope 2). Indirect 
emissions upstream and downstream in a company’s 
value stream (scope 3) are often left unabated. 

Scope 3 emissions are the largest source of a 
company’s emissions in many sectors and is the 
hardest to influence and control. Approximately 40% 
of global GHG emissions are driven, or influenced, by 
companies through their purchases of goods and 
services and through the products they sell. 

Focusing on scope 3 emissions can reduce the 
impact on climate change and can lead to 

substantial business benefits. Companies can 
mitigate risks within their Supply Chains, unlock 
new innovations and collaborations, and respond 
to mounting pressure from investors, customers, 
and civil society. Also, by disclosing Supply Chain 
emissions, the company will earn trust from its 
stakeholders and potentially gain new customers 
that support the transformation. A Sustainable Supply 
Chain can be a competitive advantage.

How can Supply Chain technology help 
accelerate the journey to net zero?

To reduce or improve the scope 3 intensity an 
organization can initiate projects, programs, business 
decisions or other actions and set targets, that are in 
line with the percentage reduction of absolute GHG 
emissions required. There are different ways you can 
work with your emissions reduction. A good advice is to 
take a look at your category and your supply market at 
the same time. 

Here are some examples:

  Secure your supply: If you believe that the supply 
market will decarbonize then you would need to be 
engaged as a first mover to shape this and avoid 
being disadvantaged versus your competitors.

  Let the market work for you: If you believe that the 
market will decarbonize then you will need to take 
advantage of the options that the market offers as 
they become available. 

  Transform and optimize the category: The supply 
market may not decarbonize unless you make it 
happen. You need to be highly activist, commit 
resources and take control of the agenda.

  Engage with selected suppliers: The market may 
not decarbonize alone. You need to make selective 
investments and find partners to share the burden.
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Technology can help you design the 
sourcing strategy

As soon as you have an overview of your supplier 
base, in relation to how they could potentially help 
you reduce your scope 3 emissions, you can choose 
different actions. 

  Emission based Supplier selection: It can be difficult 
to obtain the transparency needed to make the 
right sourcing decisions. Typically, the decision will 
be a trade-off between CO2 and cost. Technology 
can help the business make robust decisions – even 
when data is incomplete or inaccurate. Technology 
can help deliver decisions quickly.

  Supply base expansion: If you are looking at your 
current supplier base you know exactly where your 
suppliers are located today. This might change if 
you are looking to expand your supplier base with 
new and more emission friendly, so to say, suppliers. 

To stay in control, you can use technology to model 
the future supply base both from a cost and CO2 
perspective. This will also help you determine what 
the related cost of the change potentially could be. 
Technology can help you increase business value and 
reduce time-to market with prebuilt templates.

Transform your design with Supply 
Chain technologies:

 �Supply�Chain�reconfiguration:�Reconfiguring 
the Supply Chain can be a time-consuming and 
challenging exercise. Most often the amount of 
data is extensive. Also, the speed in developing 
a decision-making model can be limited to 
yearly or quarterly exercises because time limits 
it. Technology can help you solve the toughest 
problems across your industry with innovative 
algorithms in a speedy fashion.

  New business model: Meeting sustainability targets 
does for some companies mean developing new 
business models. Having a decision-making model 
can help you reduce development time. 

  Greening end-to-end planning: Optimizing the 
company’s approach to end-to-end Supply 
Chain planning from a CO2, as well as a cost and 
performance perspective, is also a well-known 
approach. In practical terms it means, focusing 
on the stock-to service curve. This means having 
only the stock that is needed to serve the clients. 
Fewer but right goods ensure lower obsolescence. 
It also translates to fewer freight ton kilometers, 
as less goods need to be transported. Efficient 
inventory management creates a more sustainable 
approach to producing, transporting, and selling 
goods across the globe. 

What does the journey look like?

Build a Supply Chain emissions baseline
Establishing a comprehensive emissions baseline is a 
crucial first step. Starting with tier 1 suppliers and the 
products, components, and commodities that account 
for the most CO2 emissions, companies should define 

Optimizing the company’s approach to end-to-end Supply 
Chain planning from a CO2, as well as a cost and performance 
perspective, is also a well-known approach. In practical terms it 
means, focusing on the stock-to service curve. 
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a baseline using emissions factor databases, paired 
with direct supplier data where available.

Share your data and set targets
It is a good idea to share your data with your 
suppliers so they can take on the shared 
responsibility. The company should also set ambitious 
reduction targets on scopes 1 to 3 and publicly report 
on the progress. Once they have transparency on 
their Supply Chain emissions, companies should 
set a public target. Companies should also actively 
cascade targets through their supply chains.

Automatically calculate, follow-up and report 
on your emission reduction targets
When you have collected the actionable sustainability 

About the Author

Alis Sindbjerg Hinrichsen is a thought leader and strategic advisor with Opti lon. She has more 
that 25 years ofexperience from working with opti mizing Supply Chains as well as working with 
sustainability. Optilon is a Nordic company who specializes in scanning the global market for 
Supply Chain technologies andimplementi ng them. They work with all kinds of industries.

data you can easily determine the as-is footprint. 
You can use this insight in your reporting as well 
as supercharge cross-functional communications. 
Besides saving CO2 you will save time and costs.

Design the Supply Chain and sourcing 
strategy for sustainability
Companies should consider emissions in their Supply 
Chain design choices, for example by rethinking their 
make-or-buy decisions. Nearshoring can reduce 
transport emissions and has the secondary benefit 
of making supply chains more resilient to shocks. 
There are many actions that a company possibly 
could take. So prioritization is key. This is where 
advanced Supply Chain technology can support.
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A growing number of organizations are realizing that adopting a more 
sustainable revenue model is not only good for the planet, but also 
good for business. After all, the extra transparency associated with 
sustainability makes it easier to manage supply chain risks. At the same 
time, customers are increasingly demanding ‘green’ products, while on 
the labour market a sustainable image helps to attract and retain talent. 
How can supply chain transparency contribute to a company’s CSR 
objectives? And what tooling is available?

A sustainable business model is becoming a prerequisite for growth 
in more and more industries – not only due to governments imposing 
ever-stricter requirements through legislation, but also due to significant 
changes on the sales side. Corporate social responsibility (CSR) is 
increasingly a factor in customers’ buying decisions (although they 
are not always willing to pay more for it). Some companies have even 
developed new business models based on the trading of carbon 
emission rights, with Tesla as the best-known example of this. Tesla is 
also a prime example of how a single newcomer can disrupt the market 
so quickly that all existing players are forced to radically change how 
they think and act. 

“Over the coming years, sustainability will no longer be a side topic; it 
will become the core of your business,” says Audrey Daluz, Supply Chain 
Transparency Manager at KPMG Sustainability. She firmly believes that 
if companies do not put sustainability on their strategic agenda, their 
bottom line will soon suffer the consequences. She is in her element in her 
current role: “I’ve been working in the tech industry for more than seven 
years now plus I have supply chain experience. The topic of sustainability 
is where these two worlds come together. You need technology to create 
transparency. The supply chain is key when it comes to sustainability 
because you can’t achieve much by just focusing on your own company; 
you have to involve your supply chain partners too.”

Shift in sustainability drivers

Daluz has noticed a shift in the factors driving businesses to become more 
sustainable: “Many companies wait until legislation is introduced, such 
as relating to working conditions, minimum wage, use of toxins or carbon 
emissions. It’s a pull-based approach, which we also refer to as Phase 
1.” This is followed by Phase 2, when organizations consider sustainability 

Choose an agile approach  
to make your company more 
sustainable
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from the perspective of risk management too. Should 
they perhaps do a little more than what is legally 
required in order to cover their own supply chain risks? 
There are several aspects to this issue, according to 
Daluz: “Risk management is partly about image. If a 
company hits the headlines due to accusations of 
using child labour, that causes almost irreparable 
damage to their reputation.” Risk management is 
also related to supply chain reliability. If any link in 
your supply chain includes companies where working 
conditions are so poor that their employees might go 
on strike, deliveries to you are at risk. The same applies 
if any of your suppliers source their raw materials from 
mines that the government is trying to close down 
because of child labour.

Phase 3 of the sustainability transition is all about 
supply chain collaboration and is a push-based 
approach. Businesses enter Phase 3 because they 
are intrinsically motivated to change things, says 
Daluz: “Companies in this phase focus on value. 
They see sustainability as a way to differentiate 
themselves.” One of the best-known Dutch examples 
is Tony’s Chocolonely, which is committed to 
producing 100% slave-free chocolate. The firm set 
out to raise public awareness of the need for change 
to enable regular cocoa farmers to earn a regular 
wage. The mission was a success; the story received 
extensive media attention and the brand quickly 
became one of the nation’s best-selling chocolate 
brands. The company was able to limit its marketing 
spend and still remain competitive despite higher 
purchasing costs. Daluz: “Lots of start-ups use 
sustainability propositions to set themselves apart, 
but large multinationals like Danone, Nestlé and 
Unilever are also embracing Phase 3 for some of their 
products. They often start with a particular product 
group and quickly seek collaboration with suppliers 
because they know that you need to involve the 
entire supply chain to have a real impact.”

In Phase 3, it is about upstream collaboration and 
clear downstream communication of what exactly 
is being done upstream to meet customer needs. 
Whereas consumers regard the topic of sustainability 
as important but are not always willing to pay 
extra for it, a growing number of businesses – and 
governments – see their tenders as opportunities to 
force suppliers to operate more sustainably.

Step-by-step progress

Because sustainability is such an all-encompassing 
topic, Daluz advises companies to start small and then 
scale up gradually. “There are three levels of supply 
chain transparency. The first is your own internal 
supply chain. ‘To measure is to know’ and forms the 
basis for making improvements, so start by making 
that transparent and sharing the information with all 
stakeholders in your company. Then you can look at the 
Tier 1 and Tier 2 suppliers upstream and downstream: 
how are they performing on the issues you regard as 
important? Step by step you can then progress towards 
end-to-end transparency across all tiers.”

Starting small also means that you don’t have to 
improve all aspects at once, but can instead choose 
one or two topics that suit your company. “Sustainability 
is such a broad topic that it can also be paralysing,” 
states Daluz. “So start with just a few defined and 
attainable goals. That can be anything, depending 
on the sector in which you operate. You could aim to 
reduce carbon emissions, the use of plastic or water 
consumption, or you could strive to eliminate modern-
day slavery in your supply chain. Once you have a 
clear idea of the goals you want to achieve, you need 
to get everyone in the company on the same page. 
That means breaking the goal down into clear sub-
goals for the various departments: Purchasing, Logistics, 
Marketing. Ensure they understand how they are 
contributing to the main goal clear.”

Don’t fall into the trap of choosing a tool that’s a 
perfect fit with your current issue, but that will be 
useless a year from now.
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Procurement makes the biggest 
contribution

Whereas companies that are still at Level 1 – their own 
internal supply chain – can make lots of sustainability 
improvements in logistics, companies at Level 2 
can make the most gains in procurement. And the 
timing is good, according to Daluz, because many 
Purchasing departments are currently in the process 
of transforming from a price-centric to a more value-
driven approach. “It’s more difficult if Purchasing is only 
judged only on the basis of the lowest price. Because if 
you want farmers in South America or Africa to receive 
a fair price for their products, for example, then this 
will always translate into a higher purchase price for 
raw materials. If Purchasing is tasked with creating 
value for the company as a whole, however, then your 
business models will be very different.”

Risk management is another reason why Purchasing 
is a good starting point. After all, sustainability risks 
increasingly lead to delivery risks as well – and also 
to reputational risks, if viewed from a marketing 
perspective. Daluz: “The importance of different 
perspectives is also the reason why you need to 
involve your entire company in improving your supply 
chain sustainability. It’s very difficult to get this off the 
ground without boardroom support, because the 
short-term costs are often slightly higher. You have to 
take a long-term perspective and a value perspective. 
For example, talk to Marketing about developing a 
sustainable proposition to monetize that value.”

No transparency without tooling

Improvement always starts with gaining insight: 
How am I performing on the various aspects of 
sustainability? And that requires transparency, 
which is facilitated by two elements, says Daluz. 
“One is visibility: Which suppliers am I buying from, 

and how are those suppliers performing on the 
various Sustainable Development Goals? The 
other is traceability. You should track and trace 
all components involved in your product and your 
production process from end to end, and share this 
information with all companies in your supply chain – 
because that’s the only way to guarantee that nothing 
happens that you disagree with, both upstream at 
suppliers and downstream at customers.”

Effective IT tools are crucial to support the necessary 
transparency. “You can start with an Excel sheet, of 
course, but you’ll soon find that you get stuck. Having 
said that, an easy and accessible tool like that is fine 
for a small-scale demonstration that it works. If you 
send your key suppliers a questionnaire, for example, 
you can collate their responses in Excel. But it falls 
short if you then want to consolidate information, 
automate tasks, receive alerts and so on.”

To avoid ending up with an IT landscape that consists 
of many different best-of-breed tools, it makes sense 
to start small, but think big. “Be clear on where you 
want to be as a company and think about all the 
functionalities you need to get there, then bear that 
future path in mind when selecting the tooling. There 
are at least 30 different tooling suppliers, from small 
start-ups to large corporations. Make sure you know 
exactly what you’re looking for. That way, you won’t fall 
into the trap of choosing a tool that’s a perfect fit with 
your current issue, but that will be useless a year from 
now because the software doesn’t support your next 
steps. Needs change over time, which is why it’s best to 
choose a flexible tool with broad functionality that you 
can configure as necessary.”

Choose a ‘travel agent’

Daluz understands why many companies bring in 
external expertise for this, but she has a word of 

Big companies seek collaboration with suppliers because 
they know that you need to involve the entire supply chain  
to have a real impact.
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caution: “Sustainability isn’t a topic that you can 
leave entirely to an outsider. After all, it’s about the 
core of your business strategy. You should see the 
role of an external consultant as being similar to a 
travel agent. After deciding what kind of vacation 
you want, you ask advice from someone who knows 
the destinations well, including the sights and the 
accommodation options. That helps you to avoid 
booking a bad hotel or a remote location. The 
travel agent will prevent you from making the same 
mistakes as other people before you. But remember, 
a travel agent doesn’t go on vacation with you. At 
best, they can make sure your vacation meets your 
expectations or perhaps try to exceed them a little.”

Supply chain is a great starting point for sustainable 
transformation, but make sure you get boardroom 
commitment, concludes Daluz: “Because as I said at 
the beginning, sustainability is no longer a side topic; 
it’s becoming the core of your business strategy. 
The entire company will have to be involved. So pay 
sufficient attention to stakeholder management.”

Key sustainability tools

There is a broad landscape of tooling for sustainability, 
but in a nutshell the most important categories are:

  Tools that help you gain insight into the 
performance of multiple tiers in terms of the 
environment and working conditions. They make it 
easy to develop customized questionnaires, send 
them to suppliers and process the results;

  Tools that enable suppliers to rate themselves 
using scorecards. These tools become stronger as 
more companies sign up as users, thus generating 
more ratings;

  Tools that supplement the above-mentioned 
methods with a link to news sources so that you 

Sustainability is such a broad topic that it can  
also be paralysing.

receive automatic alerts in the case of events that 
could jeopardize deliveries, such as a workers’ 
strike, natural disaster or lockdown;

  Tools that help you calculate your own footprint 
and environmental impact so you know where you 
can make the most gains;

  Tools that allow customers and suppliers to monitor 
their sustainability-related agreements as a way of 
increasing upstream and downstream visibility;

  Tools for tracking & tracing raw materials or 
products, so you can create a watertight system with 
sustainability guarantees relating to all players and all 
parts of the chain. Blockchain could be used for this.

What’s a certificate worth?

Because so many different certificates and standards 
are used to indicate the origin of raw materials and 
products, the Iseal Alliance has compiled a document 
called ‘Chain of Custody – models and definitions’ 
as a reference guide for sustainability standards 
and systems. The document describes the current 
definitions and the different models and systems used 
for traceability between the controlled production unit 
and the end product. More info: isealalliance.org.

Supply chain sustainability software

Various types of software are available to support 
all traditional supply chain processes, such as order 
processing, warehouse and transport management, 
inventory management, Sales & Operations Planning, 
visibility and purchasing. However, there is no clearly 
recognizable equivalent of categories such as ERP, 
WMS, TMS and S&OP for supply chain sustainability 
solutions. Nevertheless, a number of European and 
American software vendors – ranging from start-ups 
to long-standing companies – offer relevant solutions.
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Similarly to The Supply Chain Management Startup Handbook all startup profiles were generated by 
representatives of the respective companies themselves. Companies that specifically registered for the report 
all got tagged with “Sustainability” as their main market segment. Companies with other main market segments 
that were included were already registered before the announcement of the report.

METHODOLOGY

While Carbon Accounting/Monitoring as well as Emission Reduction contain Startups with approaches specifically 
designed for Supply Chains, Carbon Removal/Offsetting is a more general topic, not exclusively related to Supply 
Chain. However, when taking a look at carbon footprints of big enterprises, the Supply Chain sooner or later is a 
key factor in such a consideration. Therefore, we consider Carbon Removal as an inherently important topic for 
Supply Chain. Furthermore, Carbon Removal solutions themselves face supply chain challenges: provenance of 
carbon removal credits and therefore their credibility is basically a question of supply chain transparency - that 
double qualifies them to be included in this report.

To point out how each company exactly takes action in Sustainability, we introduced 
specific Sustainability sub segments. Companies could choose between:

Responsible  
Sourcing

Circular  
Economy

Carbon Accounting/
Monitoring

Carbon Removal/
Offsetting

Emission  
Reduction

Other
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Total Funding The total number of startups

$ 193,086,202 53
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2United Kingdom
$ 19,594,661

Norway
$ 2,000,000 

Israel
$ 800,000

Switzerland
$ 14,700,000

Austria
$2�300�012 

Italy
$ 2,250,000

Sweden
$ 3,620,000

Finland
$ 7,000,000

Denmark
$ 2,750,000

France
$ 47,086,089

The Netherlands
$ 13,884,702

Spain
$ 1,000,000

21Germany
$ 76,100,750

The number of 
startups and the total 
funding associated 
with each country
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Sustainabilty in Supply Chain Tech Landscape in Europe

Responsible Sourcing

Emission Reduction

Carbon Removal/Offsetting

Carbon Accounting/Monitoring

Circular Economy

Other
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Sustainability Sub Segment Analysis

When taking a closer look, the development of the sub 
segment’s relevance seems particularly interesting. 
We see Responsible Sourcing as a natural Supply 
Chain topic with the highest median age per company 
of roughly four years and a relatively high average 
age as well. It intuitively makes sense to focus on key 
Supply Chain activities also in the transformation 
towards more sustainable Supply Chains. 

Additionally, we see that Carbon Accounting/
Monitoring and Emission Reduction entered the market 
way before Carbon Removal, for mainly two reasons. 
Firstly, Offsetting has been around for quite some time, 
Carbon Removal in terms of Carbon Sinks however, is 
still  in its early days of technological realization and 
wasn’t available until recently. This also makes sense 
from a more hands-on approach: in Supply Chain 
as well as in every other area, first a solid base layer 
of data is required (which would be generated by 
e.g. a Carbon Accounting Solution) to know a) where 
exactly saving potential lies and b) how much can be 
reduced in a specific part of the Supply Chain. True to 
the motto “offset what cannot be avoided”, Carbon 
Removal/Offsetting seems like the logical next step 
where Carbon Accounting/Monitoring and Emission 
Reduction have reached their limits, also timewise 
coming after the others.

Sustainability  
Sub-Segment

Median  
Age in 

Months

Average 
Age in 

Months

Carbon Accounting/Monitoring 52 37

Carbon Removal/Offsetting 37 24

Circular Economy 27 25

Emission Reduction 47 39

Other 32 32

Responsible Sourcing 46 46

Total 44 36

Circular Economy is overall the youngest Sub 
Segment in our database with a median company 
age of about two years and an average of 27 
months. Circularity is always a complex problem 
as it naturally involves multiple stakeholders that 
all need to be incentivized when working together 
as well as major documentation and transparency 
efforts. Thus, it is only natural that Circular Economy 
needs more maturity and awareness of a multitude 
of Supply Chain Participants which naturally will take 
more time.

The distribution across sustainability Sub Segments looks like the following
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The total number of startups: 53
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Supply Chain Segment Analysis

When Looking at total segment mentions and 
excluding Sustainability itself given a strong 
sustainability connect of all startups anyway, it 
is no surprise that Supply Chain Visibility is the 
leading Sub Segment with 26.23% of all Sub Segment 
mentions. As transparent Supply Chains are the key 
requirement for the implementation of sustainability 
strategies, it is natural that many of the startups 
focussing on sustainable value chains initially 
target the issues of visibility and transparency. As 
this process always involves the suppliers of each 
company, it seems only natural that Procurement 

and Supplier Management are following with 18.03% 
and 14.75% respectively of all mentions. However, 
the fact that only 3.28% of all mentions were related 
to Sourcing, shows that implementing supplier 
audit processes for sustainability and compliance 
with environmental standards is important but 
sustainable goods sourcing itself is not the focus just 
yet. Anyway, our prediction is that co2-footprint of 
supplies will be an equally important factor to price 
and quality in the future. Therefore we predict that 
Procurement and Supplier Management will stay 
very relevant but Sourcing is likely to catch up.”

SUPPLY 
CHAIN 

SEGMENT

9�84%

26�23%

18�03%8�20%

14�75%

3�28%

3�28%
11�48%

4�92% Last Mile 
Delivery

Supply Chain 
Visibility

Procurement
Transportation

Supplier 
Management

Sourcing

Fulfillment

Freight & 
Shipping

Planning
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Tech Segment Analysis

Here we compare the Tech Segments companies 
tagged themselves with. Companies could 
select multiple segments at once. We see that 
Sustainability is currently mainly implemented 
with the help of Software and software related 

approaches like using Machine Learning Algorithms. 
We don’t see a big Hardware or IoT share here and 
wonder if major Hardware innovations in Supply 
Chain will happen in the future and if they will be 
triggered by startups or corporates.

3�70%

0�93%

IoT

Autonomous 
Driving

TECH 
SEGMENT

9�26%
Big Data

12�04%
Blockchain

6�48%
Hardware

16�67%

Machine 
Learning

36�11%
Software

14�81%

Artificial�
Intelligence
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Funding

Considering funding in each sustainability sub 
segment, the story continues only partly. With an avg. 
Funding/Company of 4.6m USD, Responsible Sourcing 
is one of the maturest Sub Segments. Even when 
taking age into account as well as the avg. funding 
amount per month of existence of roughly 100k USD, 
that makes a pretty strong case for both, the impact 
on sustainability as well as the business opportunity 
in Sourcing. What is surprising though, is that when 
taking a closer look at the other topics, there is no 
clear correlation between age and avg. funding 

amount. On the contrary: Carbon Removal/Offsetting 
is one of the best funded topics with an average 
funding per Company of 3.5m USD and an impressive 
imputed Funding per month of existence of almost 96k 
EUR while it is fair to assume that funding per month of 
existence is tending to increase with the average age 
as funding rounds are getting bigger quickly. Again 
underlining both the massive financial bets on Carbon 
Removal techniques from a sustainability angle as 
well as the urge in the market to not only slow down 
climate change but actively turn things around.

Sustainability  
Segment No� Total Funding Average 

Funding
Median 
Funding

Avg� Age in 
Months

Avg� Funding 
per Month of 

existence

Responsible Sourcing 20 $ 91,995,411 $ 4,599,771 $ 2,000,000 45.9 $ 100.213

Carbon Accounting/
Monitoring 9 $ 51,100,000 $ 5,677,778 $ 3,500,000 51.9 $ 109,422

Emission Reduction 13 $ 34,390,791 $ 2,645,445 $ 1,893,045 47.4 $ 55,829

Circular Economy 7 $ 4,800,000 $ 685,714 $ 800,000 27.1 $ 25,263

Carbon Removal/
Offsetting 3 $ 10,550,000 $ 3,516,667 $ 2,800,000 36.7 $ 95,909

Other 1 $ 250,000 $ 250,000 $ 250,000 32.0 $ 7,813

Total 53 $ 193,086,202 $ 3�643�136

27Sustainability in Supply Chain 2022



STARTUP 
PROFILES

28Sustainability in Supply Chain 2022



29Sustainability in Supply Chain 2022

Company Description
AFTS is a blockchain based track and trace tool for raw materials 
during the entire supply chain. With all the companies onboarded, 
AFTS is the perfect platform to bring transparency into your supply 
chains and to find the best suppliers.

USP
AFTS provides selective data transparency of all insights and a self 
developed tool. Each supplier captures data about the product by using 
QR codes. The data will be fed into the Ethereum blockchain and is 
immediately available.

Problem Solved
AFTS brings transparency into supply chains for reporting 
(Lieferketten-Gesetz) and sustainability purposes. Track your products 
from its source across the entire supply chain to verify the sustainable 
properties of your products.

Target Customers
We target B2B suppliers and B2C end customers in FMCG, Food & 
Beverages and Cosmetics & Beauty products.

Founders / MDs:
Christoph Haupenthal, Christoph Langewisch, Christoph Backhaus, Andreas Hofmann

Company Website
https://afts.biz

E-Mail Contact
wittich@afts.biz

Reference Customers
Undisclosed

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Sustainability

Supply Chain Visibility

Blockchain

Machine Learning

B2B Software

Planning

Software

Supplier Management

Founding Date:
01.05.2020

No� of FTE:
8.0

Company Location:
Berlin, Germany

Funding Raised
USD 580,000

Operating Countries:
Beyond Europe

Basic Information

AFTS GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://afts.biz
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Company Description
Have you ever thought about what happens to the hundreds of millions 
of EV battery packs that have been discarded? We are connecting 
buyers with suppliers of discarded EV-batteries through our platform 
and organize compliant reverse logistics.

USP
What is becoming more and more clear is that the biggest challenge 
for recycling/disposal is neither the quality of the batteries (which 
normally is fine), nor to find suitable applications. 

We make sure batteries are coming back!

Problem Solved
Battery production is progressively scaled up to satisfy exponential 
market growth by at the same time being forced to fulfill governmental 
regulations to reach the CO2-emission reduction goals. 

New applications raise the demand for already scarced resources 
like cobalt, lithium and nickel which are mostly mined coming with 
environmental pollution and human rights violations.

Target Customers
Car manufacturers, EV-owners, Car-shops, 2nd Life producers, 
logistics, insurances, government, Battery producers, Recycling/
Disposal companies

Founders / MDs:
Benno Leuenberger

Company Website
https://www.akksel.com/

E-Mail Contact
benno@akksel.com

Awards
ClimateLaunchpad National Finalist (summa cum climate)

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Circular Economy

Sustainability

Last Mile Delivery

Hardware

B2B Marketplace

Founding Date:
20.06.2021

No� of FTE:
3

Company Location:
Basel, Switzerland

Funding Raised
N/A

Operating Countries:
Beyond Europe

Basic Information

akksel

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.akksel.com/
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Company Description
With its innovative delivery system, ANGEL offers end customers the 
highest level of convenience and first-class customer satisfaction in 
online retailing.

We are a dynamic subsidiary of the FIEGE Group. Our customer-
friendly delivery service guarantees increased deliveries in the B2B 
and B2C sector. In addition, we contribute to Green City Logistics by 
avoiding CO2.

USP
  Nationwide uniformly delivery experience

  Scalability to additional delivery areas (specially for same day 
deliveries) due to an outstanding network

  Dynamic logistics platform including delivery app, Tour building and 
a seamless proactive customer communication

  Same Day and guaranteed Next Day deliveries with late cutoffs

Problem Solved
ANGEL mediates a better degree of capacity utilization of existing 
premium logistics partners. With the delivery at the individually desired 
time, we avoid unnecessary ways. This is super convenient for all end 
customers and avoids the drive towards the post station or parcel box.

Target Customers
  Online retailer 

  Pharmacies

  Local retailer

  Spare parts / contract logistics

  FMCG

Founders / MDs:
Axel Niessner

Company Website
https://angelbringts.de/

E-Mail Contact
axel.niessner@fiege.com

Reference Customers
severals

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Business Model Focus

Emission Reduction

Last Mile Delivery

Transportation

B2B Service

Freight & Shipping

Founding Date:
18.04.2018

No� of FTE:
12

Company Location:
Hamburg, Germany

Funding Raised
N/A

Operating Countries:
Germany

Basic Information

ANGEL Last Mile GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://angelbringts.de/
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Company Description
We are an ambitious, young team providing data-driven solutions in 
the logistics area. Currently we are building the web-platform shipzero 
in order to decarbonize transport chains by connecting order data with 
telematics data and thus provide transparency and actionable insights 
for this very fragmented market.

USP
We use our background in data science, management information 
systems and sustainability to combine an API-driven infrastructure 
with algorithmic, machine learning based solutions for thus far not 
solvable problems like calculating transport emissions on a product 
level through the use of primary data.

Problem Solved
Transport chains are an emission black-box as shippers and carriers 
don’t trust each other with their data. Thus shippers can’t benchmark 
their suppliers and struggle being compliant with fast-evolving 
regulation - carriers struggle with fulfilling the data-driven demand of 
their clients and need to decarbonize their fleets (mostly based on gut 
feeling).

Target Customers
We focus on large shippers with complex, international supply-chains 
as well as on carriers with fleets of 100+ vehicles.

Founders / MDs:
Mirko Schedlbauer, Tobias Bohnhoff

Company Website
www.appanion.com

E-Mail Contact
mirko@appanion.com

Awards
Fast Mover Challenge 2021 (Green Transport)

Microsoft for Startups Cleantech Batch 2020/21

Reference Customers
We currently work with 2 DAX companies, some clients with over 1bn in revenue as well as some 
middle-sized carriers - but unfortunately cannot give any names as of now.

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Accounting/Monitoring

Sustainability

Freight & Shipping

Machine Learning

B2B Service

Supplier Management

Big Data

Supply Chain Visibility

Founding Date:
01.10.2018

No� of FTE:
9

Company Location:
Hamburg, Germany

Funding Raised
USD 300,000

Operating Countries:
Beyond Europe

Basic Information

Appanion Labs GmbH

Software

mailto:philipp.rinner%40adiutabyte.de%20?subject=
www.appanion.com
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Company Description
Arviem answers the need of importers, exporters, and manufacturers 
for more transparency and visibility in their supply chains. We offer 
IoT-enabled cargo monitoring as a fully managed service providing 
reliable and independent data on the location and condition of 
all shipments in real-time. We leverage the collected data to offer 
additional services enabling supply chain optimization.

USP
The service ecosystem that we offer on top of the cargo monitoring 
data sets us apart from the competition. We look at supply chain 
visibility as an enabler for service innovation. The data collected 
through supply chain visibility services is the basis for creating 
innovative services for optimizing various aspects of the supply chain; 
supply chain financing, risk management and emissions monitor

Problem Solved
Ensure cargo quality, Reduce waste, Optimize logistics processes, 
Eliminate blind spots, Develop cost-saving strategies, Decrease 
logistics and demurrage costs, Improve inventory management, 
Optimize working capital, Prioritize cargo inspections, Reveal cargo 
mishandling hotspots.

Target Customers
Our clients are cargo owners with international operations; 
manufacturers, exporters, and importers. Most of our clients come 
from industries with high value, sensitive or perishable cargo as well 
as from regulated industries.

Founders / MDs:
Stefan Reidy

Company Website
https://www.arviem.com

E-Mail Contact
androvicsova@arviem.com

Reference Customers
We have major customers operating globally 
within the food and beverage industry, high-value 
commodities, perishable products, and chemical 
industries.

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Supply Chain Visibility

Supply Chain Finance

IoT

Software

B2B Software

Planning

Sensors

Freight & Shipping

Founding Date:
08.02.2008

No� of FTE:
31

Company Location:
Baar, Switzerland

Funding Raised
USD 10,200,000

Operating Countries:
Beyond Europe

Basic Information

Arviem AG

Carbon Accounting/Monitoring

Awards
  Best New Supply Chain Finance Provider – Nonbank 

Europe 2020

  2017 green supply chain award

  Food Logistics 2018 Top green provider award

  Most Innovative ESG Supply Chain Solution Global 
2020

  Industry 4.0 Challenge by BaselArea.swiss

  Swiss Working Capital Management Award

  Swiss fintech award, Swiss WCM award 2015

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.arviem.com
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Company Description
We optimize and de-risk supply chain operations in global agricultural 
raw materials trade. Our services include full traceability back to the 
individual plot and automated fulfillment on our Blockchain-based 
software platform.

USP
We mate software with agriculture expertise and pursue a two-
pronged approach. For a start, we service “our’’ producers with proven 
methodologies for faster conversion to organic farming standards. Our 
technology’s uniqueness allows us to trace through multiple mixing 
and repackaging processes in uncontrolled ecosystems along the 
entire supply chain.

Problem Solved
We help alleviate the widening structural supply shortage in organic 
agricultural raw materials. We provide buyers and sellers direct access 
to each other, thus cutting out often dubious intermediaries. We combat 
food fraud and facilitate full compliance to upcoming EU Supply Chain 
Regulations.

Target Customers
Our upstream customers are single farmers, cooperatives, pre-
processors and exporters in Africa, Asia and LATAM. Downstream, we 
count importers, processors and traders among our clients.

Founders / MDs:
Simone Andrae, Stephan Andrae

Company Website
http://www.bettereco.de

E-Mail Contact
t.hasenjaeger@bettereco.de

Reference Customers
Martin Bauer Group (tea and spice processor, 
supplies inter alia EDEKA), OTG (market leading 
tea blender) and Wörlée (chemical, natural and 
cosmetic raw material producer and distributor)

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Procurement

Supply Chain Visibility

Software

B2B Software B2B Marketplace

Sourcing

Blockchain

Founding Date:
18.04.2017

No� of FTE:
10

Company Location:
Berlin, Germany

Funding Raised
USD 670,750

Operating Countries:
Germany

Basic Information

betterECO GmbH

Awards
Runner up at the Sustainability award for 
start-ups: Next Economy Award in category 
“change” and the DLG “Spotlight Innovation 
Digitalization Award” in 2019.

mailto:philipp.rinner%40adiutabyte.de%20?subject=
http://www.bettereco.de
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Company Description
BigMile is the standard in carbon footprinting. Our platform enables 
shippers, transporters and authorities to calculate, allocate, report and 
share the GHG emissions of the logistical goods flows. Since mid-2020 
when the platform became commercial we have around 200 users, 
ambassadors in the field of sustainability.

USP
Our ability to help clients with all levels of data quality. Our platform 
offering is enabling SC partners to share CO2 information in an 
automated and safe manner. It is certified and ready for the upcoming 
legislation, carbon accounting and CO2 pricing. Unique visualization 
and scenario functionality.

Problem Solved
BigMile makes it easy to calculate emissions, while following the 
standards, and to share these with your SC partners, accountants and 
authorities in a highly secured platform. With strong visibility and 
scenarios we guide users to make improvements

Target Customers
Shippers, transporters and authorities can benefit from BigMile. From 
retailers, manufacturers, transport companies, cities, regions and 
countries. Our ecommerce offering is in which we partner with Bewust 
Bezorgd is unique as well.

Founders / MDs:
Herman Wagter, Jack Pool, Leon Simons, Nico Anten

Company Website
https://www.bigmile.eu

E-Mail Contact
j.pool@bigmile.eu

Reference Customers
Some of our well known customers are Ricoh, CEVA, DHL, DPD, PostNL, 
ABInbev, Jan Bakker, VandenBosch, Centraal Boekhuis, Marlink, HZPC. At 
pilot level we’re working with the Port of Rotterdam and Topsector Logistiek

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Sustainability

Transportation

Software

B2B Software

Freight & Shipping

Founding Date:
18.12.2018

No� of FTE:
10

Company Location:
Maarssen, The Netherlands

Funding Raised
N/A

Operating Countries:
Europe

Basic Information

BigMile

Carbon Accounting/Monitoring

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.bigmile.eu
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Company Description
BOOXit is a reusable container system for parcel-logistics, kanban, 
eGrocery that is fully robot-compatible.

USP
BOOXit has developed a unique technology for parcel logistics, which 
allows the containers to be stacked and drawered. BOOXit is the basis 
for physical internet, IoT and one-shot load. BOOXit is fully robot-
compatible and can be fully automated, from intralogistics to the pick-
up stations. For the first time, BOOXit technology also enables one-
shot load in B2C parcel logistics and thus over 1000 parcel deliveries / 
parcel carriers per day.

Problem Solved
We are the first reusable container that solves the 2 major problems of 
reusable container in logistics - loss and (re)transport costs because we 
have a fully digitalized and automated box that can be stucked and work 
as a drawer box - so we can replace cardboard.

Target Customers
CEPs, Production Company (vehicles, machines, etc. who needs 
kanban), eGrocery, retail

Founders / MDs:
Andreas Holzleithner, Peter Entenfellner

Company Website
http://www.booxit.org/

E-Mail Contact
peter@entenfellner.at

Awards
we are still in stealth mode as we have to protect our knowhow

We work with big companies like SWISSPOST, WÜRTH, TGW, KNAPP, etc.

Reference Customers
working on pilot projects

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Circular Economy

Sustainability

Intralogistics

IoT

B2B Hardware B2C

Fulfillment

Last Mile Delivery

Hardware

Freight & Shipping

Founding Date:
30.12.2020

No� of FTE:
7.0

Company Location:
Fischlham, Austria

Funding Raised
N/A

Operating Countries:
Europe

Basic Information

BOOXit

Robotics

mailto:philipp.rinner%40adiutabyte.de%20?subject=
http://www.booxit.org/
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Company Description
Carbmee is an Enterprise Software Company that offers an 
Environmental Intelligence System, enabling companies to reduce 
their carbon footprint by analyzing CO2 hotspots in your value chain.

USP
We enable clients to not only improve carbon transparency, but to 
take control of their emissions for the bottom line. By optimizing for 
process automation and centralizing all your data in one platform, we 
help companies to leverage findings into concrete reductions of both 
emissions and costs.

Problem Solved
Our platform links emissions derived from materials, transactions, 
logistics and supplier data in real-time with globally recognized 
standards and methods, calculating CO2 footprints at a supplier-
specific level.

Target Customers
Manufacturing, Industrial manufacturing, Automotive, FMCG

Founders / MDs:
Robin Spickers, Christian Heinrich

Company Website
carbmee.com

E-Mail Contact
marielgarcia@carbmee.com

Reference Customers
DMG Mori, InFarm, Maersk

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Sustainability

Procurement

Software

B2B Software

Founding Date:
01.02.2021

No� of FTE:
23

Company Location:
Berlin, germany

Funding Raised
USD 2,000,000

Operating Countries:
Europe

Basic Information

carbmee

Carbon Accounting/Monitoring

mailto:philipp.rinner%40adiutabyte.de%20?subject=
carbmee.com


38Sustainability in Supply Chain 2022

Company Description
Carbo Culture is developing carbon removal solutions for large-scale 
global warming mitigation. We are a climate technology company with 
a breakthrough, scalable carbon removal solution. We convert CO₂ 
from plants into stable carbon and lock it away for 1,000 years.

USP
Our technology is designed to maximize the carbon yield in any 
biomass and thus be able to scale more efficiently. We convert waste 
biomass into a stable form called biocarbon, preventing biogenic Ghg 
emissions for over 1000 years. Compared to other technological ways 
of carbon drawdown, this is an ultra efficient process, requiring no 
energy (in fact, we create excess energy for utilization!)

Problem Solved
To prevent the worst impacts of climate change, we need to look 
beyond emission reductions and avoidance.We need to start entering 
carbon removal, a transformative technology that takes CO₂ from the 
atmosphere and locks it away for good. However, technical limitations of 
existing carbon removal solutions have hindered its scale.

Target Customers
Large scale carbon removal credits purchasers

Founders / MDs:
Henrietta Moon, Christopher Carstens

Company Website
www.carboculture.com

E-Mail Contact
charlotta@carboculture.com

Awards
  In 2021, Bloomberg New Economy Catalyst

  In 2020, Solar Impulse Efficient Solution Label Award

Reference Customers
We’ve announced a partnership with South Pole, they are a public reference

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Removal/Offsetting

Sustainability

Hardware

B2B Hardware

Freight & Shipping

Founding Date:
01.12.2016

No� of FTE:
10.0

Company Location:
Helsinki, Finland

Funding Raised
USD 7,000,000

Operating Countries:
Europe, California

Basic Information

Carbo Culture

mailto:philipp.rinner%40adiutabyte.de%20?subject=
www.carboculture.com
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Company Description
Carbonfuture is the marketplace and fully-digitized platform for 
trusted, impactful carbon removal credits. Our mission is to serve 
companies and organizations globally on their path to true net zero by 
providing high quality, long-term carbon removal services.

USP
Carbonfuture is specifically bootstrapping the much-needed carbon 
removal market and fixing the trust issue by providing high quality, 
long-term carbon removal credits. Our current C-sinks rely on a 
nature-based approach called biochar. With our platform we provide 
flexible services to issuers of credits and facilitate trading without 
being in a principal role. With our platform offering being of interest to 
other market players, even competitors, we truly have an opportunity 
to become the SinkOS of this new carbon market. With our blockchain 
technology we have the opportunity to set the industry standard in 
documentation, tracking and trading. We are also the most flexible 
carbon removal marketplace and platform.

Problem Solved
The current carbon credit market is broken. It is focused on CO2 
emission avoidance or offsets and has failed to shift industries at large to 
cleaner, climate friendly operations. What is needed are serious net zero 
goal strategies and implementations: carbon removal offerings.

Target Customers
Our target customers are twofold: On the supply side, we target 
providers of high-quality climate services with a current focus on 
biochar. On the offtake side, we target companies and organization 
who execute truly credible climate action strategies

Founders / MDs:
Hannes Junginger-Gestrich, Matthias Ansorge, Andreas Hölzl, Hansjörg Lerchenmüller

Company Website
www.carbonfuture.earth

E-Mail Contact
natasha@carbonfuture.earth

Reference Customers
South Pole, Klarna, PwC, EY, Swiss Re, Upland

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Removal/Offsettinga

Sustainability

Supply Chain Visibility

Blockchain

B2B Marketplace B2B Service

Procurement,

Sourcing

Founding Date:
21.01.2020

No� of FTE:
6.8

Company Location:
Freiburg im Breisgau, Deutschland

Funding Raised
USD 2,800,000

Operating Countries:
Beyond Europe

Basic Information

Carbonfuture

mailto:philipp.rinner%40adiutabyte.de%20?subject=
www.carbonfuture.earth
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Company Description
Circularise is a supply chain transparency start-up based in The 
Netherlands. We help companies to trace materials and products and verify 
the origins, certificates, CO2 footprint and other material data on blockchain. 
With this we want to enable a circular economy on a global scale.

USP
With our combination of a public blockchain and patent-pending ‘Smart 
Questioning’ Circularise is set to replace bi-directional communication 
(commonly by email) and integrate with closed proprietary systems (e.g. 
Enterprise Resource Planning systems) via our APIs and open-protocol to 
revolutionise and automate how data flows within complex supply chains.
It allows suppliers to keep data secret (even from Circularise itself) while 
sharing specific information on their materials to brands and regulators.

Problem Solved
Our Awarded Software solution, backed by a leading public Blockchain 
platform, solves the great challenge of a Circular Economy and Sustainability 
by providing End-to-End supply chain Traceability & Transparency. 
Circularise’s Software system is at the forefront of enabling supply chain 
actors to share sensitive data without risking privacy and confidentiality - to 
improve Resource Use, Verify Provenance, Conduct Carbon Footprint and 
Impact Assessments and unlock the potential of Circular Economy business 
models to drive worldwide Sustainability initiatives.

Target Customers
We are developing our portfolio of base material suppliers (e.g. 
BASF, Anglo American, Novelis) and targeting original equipment 
manufacturers (e.g. Stanley Black&Decker) and brands (e.g. Porsche, 
Coca-Cola) to establish tangible use cases across industries.

Founders / MDs:
Mesbah Sabur, Jordi de Vos

Company Website
https://www.circularise.com/

E-Mail Contact
igor@circularise.com

Reference Customers
Porsche, Covestro, Domo Chemicals. Click here 
for more info on our latest project with Porsche 
www.circularise.com/latest

Awards
  Blue Tulip Awards TOP 20 in the Consumption & 

Production category 2021. 
  Mesbah Sabur, Circularise’s founder, entered 

the TOP 100 sustainable frontrunners in The 
Netherlands 2021.

  WorldFestival 2021 Innovation Awards Top 50 
Startup 

  Winner of the Odyssey Momentum - From Plastic 
Pollution to Upcycling Economy 2020

  Winner of the EIC Investor Day on the EU Green 
Deal 2020

  Winner of the Get In the Ring Impact competition 2020

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Circular Economy

Sustainability

Procurement

Blockchain

B2B Software

Sourcing

Software

Supplier Management Supply Chain Visibility

Founding Date:
07.01.2016

No� of FTE:
12

Company Location:
Den Haag, Netherlands

Funding Raised
USD 3,500,000

Operating Countries:
Beyond Europe

Basic Information

Circularise

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.circularise.com/
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Company Description
Circulor enables customers to track raw materials through supply chains 
to demonstrate responsible sourcing and sustainability.

Circulor provide the most complete and mature solution to this pressing 
global problem by enabling companies to gain visibility into their 
supply chains to demonstrate responsible sourcing, improve their ESG 
performance, reduce Greenhouse Gas (GHG) emissions and manage 
supply chain risks.

USP
Market leader in EV batteries and currently the only working solution 
at scale combining flow of materials with carbon tracking. Used by 
numerous auto and electronics OEMs and their supply chains.

All Circulor’s Products are developed on a private, permissioned 
based enterprise SaaS platform that includes intuitive user interfaces, 
embedded business logic, clear dependencies and integrated 
operations, that are multilingual.

Problem Solved
Tracking and Tracing from the origin of critical raw materials and 
managing the embedded carbon and other ESG metrics based on the 
actual flow of materials within the supply chain.

Target Customers
Auto and electronics OEMs and their suppliers to tier N. Users include 
procurement, R&D and sustainability professionals.

Founders / MDs:
Douglas Johnson-Poensgen, Veera Johnson

Company Website
https://www.circulor.com

E-Mail Contact
djp@circulor.com

Awards
Featured in 6 x Gartner hype cycles
Reference Customers
Volvo Cars, Daimler, Jaguar Landrover, Polestar, BHP, Trafigura, Finnish 
Minerals Group, Vulcan Energy, Total

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supply Chain Visibility

Sustainability

Machine Learning

B2B Software

Sourcing

Blockchain

Founding Date:
09.01.2017

No� of FTE:
32

Company Location:
London, United Kingdom

Funding Raised
USD 18,000,000

Operating Countries:
Beyond Europe

Basic Information

Circulor

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.circulor.com
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Company Description
Concular is a digital circular construction platform allowing to 
recirculate materials from demolition projects into new ones. By 
doing that, more than 30% of deconstruction costs can be saved while 
drastically reducing the CO2-footprint of existing and new buildings.

USP
We are the only company that has the technology to digitize materials 
in existing buildings, calculate the embodied carbon and also 
recirculate these materials to reduce the embodied carbon.

Problem Solved
The construction sector is the biggest polluter in the world, accounting 
for over 60% of waste generation and up to 40% of national GHG 
emissions. Half of the emissions are accounted for by the production 
of construction materials. These are mostly disposed after 30-40 years 
- although a lot can be reused. As only 1% of materials are reused, the 
material loop has to be closed.

Target Customers
Large private and public building owners, manufacturers, recycling 
companies and architecture offices

Founders / MDs:
Dominik Campanella, Marc Haines, Julius 
Schäufele, Prof. Dr. Linda Hildebrand

Company Website
https://www.linkedin.com/company/concular/
mycompany/?viewAsMember=true

E-Mail Contact
dominik@concular.de

Reference Customers
MOMENI, Lindner

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Circular Economy

Sustainability

Procurement

Artificial Intelligence

Big Data

B2B Software

B2B Service

B2B Marketplace

Blockchain

Software

Supply Chain Visibility

Founding Date:
01.01.2020

No� of FTE:
20

Company Location:
Berlin, Germany

Funding Raised
USD 500,000

Operating Countries:
Europe

Basic Information

Concular

Awards
  Concular was already able to win the following 

awards:
  Climate KIC Climathon
  Circular Innovation City Challenge
  Climate KIC Circular Cities Accelerator
  BMW Foundation RESPOND Accelerator
  Circular Valley Accelerator
  Kongress BW First Place 2021
  Innovation Construction Award 2021
  Klimaschutzpartner Berlin 2021
  DGNB Sustainability Challenge 2021
  KfW Award Gründen 2021
  German Digital Prize 2021

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.linkedin.com/company/concular/mycompany/?viewAsMember=true
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Company Description
Ecomate is the ESG platform for any company. It provides the first ever 
ESG software suite that includes all must.have products to integrate 
sustainability in your company.

USP
Our algorithms guide you with an easy language, instant timing and 
a competitive cost. Ecomate provides plug-and-play products for 
ESG Rating and ESG Monitoring. Sustainability ratings for small and 
medium-sized companies can be implemented in less than 2 hours 
and show how sustainable your company is from 0 to 100. Customers 
also get a report on how to improve. With the ESG Monitor, customers 
can read, analyze and monitor the performance of companies in real-
time by importing their suppliers, portfolio or clients list and setting 
new benchmarks and inclusion/exclusion standards.

Problem Solved
Ecomate masters the problem of managing compliance & ESG data at 
scale.

Target Customers
Corporate companies (monitoring supply-chain ESG performance)

Private equity firms (monitoring ESG performance of portfolio)

Founders / MDs:
Alan Gallicchio, Emil von Abranyi

Company Website
www.ecomate.eu

E-Mail Contact
info@ecomate.eu

Awards
https://ecomate.eu/en/press-and-media

Reference Customers
Altroconsumo, Enav

People and Contact

Sustainability Segment

Main Market Segment

Tech Segment

Business Model Focus

Other

Sustainability

Artificial Intelligence

Machine Learning

B2B Software B2B Financial Services

Software

Founding Date:
15.05.2019

No� of FTE:
4

Company Location:
Milan, Italy

Funding Raised
USD 250,000

Operating Countries:
Europe

Basic Information

Ecomate

mailto:philipp.rinner%40adiutabyte.de%20?subject=
www.ecomate.eu
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Company Description
Ecotrek is a sustainable data mining company that sells products to 
integrate sustainability data into day-to-day B2B operations. Ecotrekt 
envisions a platform where sustainability intelligence and efficient data 
technologies leverage sustainability in every business decision.

USP
Ecotrek enables customizable scoring, tailored to the sustainability 
goals and strategy of our clients. Through a web platform ecotrek 
provides procurement teams with an end-to-end solution for 
sustainable supplier management. 

With its Sustainable Data Mining (SDM) Technology Ecotrek provides 
an automated process and abandones manual questionnaires. 
DM is able to extract information, to determine data quality, and 
to benchmark data of similar companies. By including sources like 
social media, satellite images and other open data sets, SDM predicts 
information that goes even beyond the companies own knowledge.

Problem Solved
Ecotrek masters the challenge of efficiently monitoring a broad supplier 
base (more than 10.000) on ESG Data with one scalable technology.

Target Customers
Ecotrekt targets procurement executives with

Founders / MDs:
Rena Kleine, Alexander Doudkin

Company Website
https://www.ecotrek.tech/

E-Mail Contact
rena.kleine@ecotrek.tech

Awards
Impact Hero Award, BWI Hackathon

Reference Customers
Ströer Mediengruppe, Gerolsteiner, Dürr AG

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Sustainability

Procurement

Artificial Intelligence

B2B Software

Supplier Management

Big Data

Software

Founding Date:
01.05.2020

No� of FTE:
10.0

Company Location:
Berlin, Berlin

Funding Raised in USD
USD 50,000

Operating Countries:
Europe

Basic Information

Ecotrek GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.ecotrek.tech/


45Sustainability in Supply Chain 2022

Company Description
Einride is a Swedish technology company that develops and provides 
freight mobility solutions based on electric and autonomous vehicles, 
leading the transition to sustainable transport. It is the world’s first 
company to operate an autonomous, all-electric freight vehicle on a 
commercial route on a public road with its groundbreaking Pod.

USP
We started out as the world’s first company to operate an autonomous, 
all-electric freight vehicle on a commercial route on a public road. 
Today, Einride has the biggest fleet of heavy Electric trucks in Europe, 
resulting in a more than 90% CO2 reduction compared to diesel on 
comparable routes.

Problem Solved
Einride believes autonomy and electrification gives us the opportunity to 
create a more desirable version of the future. With Autonomous Electric 
Transport (AET) and an intelligent Freight Mobility Platform, we can 
change road freight for good. The road freight industry accounts for 7 
percent of global CO2 emissions, consuming over 5 million barrels of oil 
per year.

Target Customers
Our target customer is anyone wishing to find a smarter and more 
sustainable solution to shipping and freight.

Founders / MDs:
Robert Falck, Linnéa Kornehed Falck, Filip Lilja

Company Website
https://www.einride.tech

E-Mail Contact
Amanda.carlsson@einride.tech

Reference Customers
Oatly, Lidl, Electrolux, Coca-Cola European 
Partners, and Ericsson.

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Other

Transportation

Autonomous Driving

B2B Hardware B2B Software

Robotics

Freight & Shipping

Founding Date:
02.09.2016

No� of FTE:
91

Company Location:
Stockholm, Sweden

Funding Raised
USD 152,000,000

Operating Countries:
Beyond Europe

Basic Information

Einride

Awards
  Nextgen Logistics and Transportation 2020 Edison 

Awards
  2020 Global Cleantech 100-list 
  EON E-Prize “Sustainable Transport” & “People’s 

Choice Award”
  Gold in European Startup Prize for Mobility
  Dubai Future Accelerators
  Tech Crunch’s top picks for Disrupt SF 2018
  Linnea Kornehed Falck Forbes 30 under 30 Europe

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.einride.tech
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Company Description
Greener is a B2B algorithmic matchmaking platform which connects 
food and drink SMEs who are looking for sustainable solutions with 
SMEs who offer innovative sustainable solutions. Our platform 
caters for all SMEs across the food and drink industry from farming, 
manufacturing, packaging, retail and wholesale, hospitality, waste 
management, consulting and compliance. We make sustainability easy 
for small businesses, and we help innovative sustainability providers to 
find more, better leads and grow their businesses.

USP
We are the first platform in the world deploying an advanced 
matchmaking algorithm to allow us to automatically connect 
businesses with the goal of building sustainable partnerships.

There are many consulting firms who offer manual matchmaking 
services for premium prices, limiting their potential customers to 
larger companies

We offer this service through an algorithm. No one else is doing this.

Problem Solved
For food and drink SMEs (SEEKERS of sustainable solutions): It is very 
difficult for food and drink SMEs to find the right partners to solve 
sustainability problems

  It requires a lot of time & resources

  The systems are incredibly complex

  The character of firms is unknown

  Ultimately the actual green impact is unclear. 

For business with sustainable products/services (PROVIDERS or 
sustainable solutions): It is challenging for companies offering innovative 
sustainable products/services to be seen by their ideal customer

  Customers may lack sector awareness

  Innovation may be new to market

  Limited marketing reach/budget

  Technical teams have yet to polish user/customer acquisition process

This is a two-sided market inefficiency which needs to be addressed on a 
global level as we build towards a more sustainable future.

Target Customers
We have 2 target customers: 

  Food and drink SMEs who are looking to add more sustainability 
into their operations and supply chain (but don’t have the time, 
resources, or capital to research themselves) (for these “seekers” 
Greener functions like an in-house sustainability team)

  Innovative companies providing sustainable products or services 
who want to grow their businesses by putting their product in front 
of their ideal customers (for these “providers” Greener functions like 
a highly optimised sales funnel)

Founders / MDs:
Dan Yates, Mehrnaz Tajmir

Company Website
https://greener.io

E-Mail Contact
contact@thisisgreener.com

Awards
Pitching Contests:
  Winners of Silicon Gorge 2021
  Semi Finalists of The Pitch 2021
  Finalists of Oslo Innovation 

Week

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Sustainability

Procurement

Big Data

Software

B2B Software

Sourcing

Supply Chain Visibility

Artificial Intelligence

Founding Date:
15.08.2019

No� of FTE:
3

Company Location:
Bath, United Kingdom

Funding Raised
USD 192,000

Operating Countries:
Beyond Europe

Basic Information

Greener

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://greener.io
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Company Description
Greenplan – a 100% subsidiary of Deutsche Post DHL Group – offers 
an algorithm for cost efficient tour planning and smart logistics in the 
B2B-sector. With Greenplan customers benefit from more sustainable 
shipment and service tours. The algorithm was developed together with 
the University of Bonn. Greenplan is winner of the PostEurop Innovation 
Award 2020 and Champion Project at WSIS Prizes 2021.

USP
Greenplan tours are fully dynamic and optimized across the overall 
delivery or service area (i.e. no geofences; no sub-district per driver/ 
tour). Moreover, true traffic flow data and time-of-day dependent 
speed profiles allow for improved time window planning and make 
ETAs more predictable. Greenplan considers customer-specific 
business constraints to calculate the optimal tour starting time.

Problem Solved
The Greenplan algorithm ensures highly efficient and reliable tour 
planning with realistic stop orders. Greenplan uses all available data and 
considers the overall delivery or service area to solve the vehicle routing 
problem in one instance. Improved planning results in less tours with 
fewer kilometres driven. Thus, customers can realize up to 30% in cost 
savings and reduce their CO2-emissions. 

Target Customers
Greenplan’s algorithm is relevant for a wide group of customers. 
Wherever routes are planned, we will find the best way. Potential fields 
of application include: 

 Courier, Express, Parcel  Road Freight

 Field Service & Property Management  E-Commerce

 Retail & Grocery  Healthcare & Pharmacy

Founders / MDs:
Dr. Clemens Beckmann, Gregor Geiger

Company Website
https://www.greenplan.de/

E-Mail Contact
hendrik.paar@dhl.com

Reference Customers
Greenplan is already used in the following areas 
(customer names cannot be revealed):

  Road Freight/ LTL operations in Europe

  Facility Management in Germany

  Pharmacy Wholesaler in Germany

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Emission Reduction

Transportation

Last Mile Delivery

Artificial Intelligence

Machine Learning

B2B Software

Fleet Management

Software

Sustainability

Founding Date:
01.02.2020

No� of FTE:
14

Company Location:
Bonn, Germany

Funding Raised
N/A

Operating Countries:
Beyond Europe

Basic Information

Greenplan GmbH

Awards
Pitching Contests:
  Greenplan is winner of the PostEurop Innovation 

Award 2020 and was recently nominated as 
Champion Project at the WSIS Prizes 2021. 

  Greenplan cooperates with the renowned 
Research Institute for Discrete Mathematics at 
the University of Bonn. In May 2021, a group of 
researchers received the Best Paper Award at 
IPCO 2021 for finding a better approximation 
ratio for the Capacitated Vehicle Routing.

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
IntegrityNext enables companies to monitor 100% of their suppliers 
for sustainability and compliance in order to meet the regulatory 
requirements and reduce risk. The IntegrityNext platform automatically 
obtains the required supplier self-assessments and certificates while 
monitoring social media for malpractice and reputational risks.

USP
What sets us apart is the amount of suppliers on our platform 
(scalability), the large number of topics we cover (21 and counting – 
comprehensiveness) and the high degree of automation (use of AI). 
Our customers are especially happy with the ease-of-use and high 
supplier response rates because there are no supplier fees and the 
platform is very intuitive.

Problem Solved
IntegrityNext helps companies to meet increasing stakeholder demands 
for sustainability in the supply chain. Companies face two challenges: 
1) Monitoring their entire supplier base (often 10.000+ suppliers) for 
sustainability and 2) covering all relevant international and national 
standards and laws. IntegrityNext automates and standardizes this 
process.

Target Customers
Our main target group are procurement organizations, compliance 
and sustainability officers, supply chain management teams, risk 
management teams of both large companies and SMEs. Suppliers 
also benefit from creating a sustainability profile and performing the 
assessments on IntegrityNext, because it shows their commitment to 
sustainability which today is a major competitive advantage.

Founders / MDs:
Martin Berr-Sorokin, Simon Jaehnig, Nick Heine

Company Website
https://www.integritynext.com

E-Mail Contact
Larissa.brachvogel@integritynext.com

Awards
Reference Customers
We have customers across all industries. To name 
only a few: OSRAM, Clariant, Swiss Re, DMG MORI, 
Hilti, Evonik, Generali, Fresenius Medical Care, 
Deutsche Börse...

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supplier Management

Sustainability

Machine Learning

B2B Software

Supply Chain Visibility

Software

Freight & Shipping

Founding Date:
10.04.2016

No� of FTE:
21

Company Location:
Munich, Germany

Funding Raised
N/A

Operating Countries:
Beyond Europe

Basic Information

Integrity Next GmbH

Awards
We are a Gartner Cool Vendor (2020), are on the 
Spend Matters “50 to watch” list, won “DPW DEMO 
Virtual 2020” in two categories and have won 
several awards for our user experience, navigation 
and interface (German Design Award and Indigo 
Award among others).

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
Through its logistics intelligence platform, Kardinal provides logisticians 
players with innovative software solutions dedicated to route 
optimization and decision support for more efficient, more agile and 
more sustainable logistics.

USP
Our solution is natively designed to operate in real time to allow 
operational staff to adapt to unpredictable contexts and field hazards 
that arise everyday. This allows the solution to work continuously to 
improve performance and achieve improvements that would not be 
possible with a static approach. The solution uses field data to improve 
its future optimizations through Machine Learning.

Problem Solved
Despite the power of optimization algorithms, route optimization 
solutions are usually very limited in their ability to handle most everyday 
problems encountered by planners: unforeseen events, incorrect or 
unknown data, constraints and priorities that cannot be translated into 
the algorithm. At Kardinal, we have designed the first route optimization 
solution that works continuously, before, during and after the tours. This 
allows us to offer more efficient routes, but above all, realistic and truly 
feasible on the field.

Target Customers
Transport company (parcel delivery, bulk transport, fresh product 
delivery, courier company); Field Services

Founders / MDs:
Jonathan Bouaziz, Cédric Hervet, Hugo Farizon

Company Website
https://kardinal.ai/

E-Mail Contact
helene.detaillac@kardinal.ai

Reference Customers
Groupe Sterne/Novéa, Cerballiance, Glasseo

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Emission Reduction

Sustainability

Planning

Artificial Intelligence

Machine Learning

B2B Software

Fleet Management

Software

Last Mile Delivery

Founding Date:
05.01.2015

No� of FTE:
22

Company Location:
Paris, France

Funding Raised
USD 2,266,089

Operating Countries:
France

Basic Information

Kardinal

Awards
  Gold Medal of the Adetem Grand Prix  

Startup, awarded during the Night of  
Marketing on July 2, 2015.

  Winner of the “GreenTech Verte” label awarded 
to 49 startups by the Ministry of Ecological 
and Solidarity Transition in September 2016, 
awarded by Minister Ségolène Royal.

  In 2018, Kardinal was selected to integrate  
the first cohort of the accelerator SAP.iO and 
thus lay the foundation stone for a long-term 
collaboration with SAP.

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
Klimate helps companies achieve Net Zero using premium carbon 
removal portfolios. We combine the best carbon removal technologies 
and maximise companies’ climate impact by matching budget and 
ambition with robust analysis of different technologies.

USP
We combine carbon removal technologies in portfolios and maximise 
impact by matching budget and ambition with robust analysis of 
individual projects.

Problem Solved
Climate change is the overarching challenge that we work to solve. 
Specifically, we are working on carbon removal projects, which helps 
remove CO2 from the atmosphere. We combine these projects in 
portfolios, which we sell to companies wishing to compensate for their 
unavoidable emissions.

Target Customers
Companies that have set Science-based Targets and work actively to 
become Net Zero

Founders / MDs:
Katja Grothe-Eberhardt, Mads Emil Dalsgaard, 
Simon Laursen Bager

Company Website
https://klimate.co/

E-Mail Contact
simon@klimate.co

Reference Customers
Honest Mobile, Sympower, The Footprint Firm, 
Tacans/Space7, Damn Good Coffee Company

People and Contact

Sustainability Segment

Main Market Segment

Tech Segment

Business Model Focus

Carbon Removal/Offsetting

Sustainability

Big Data

B2B Marketplace

Blockchain

Founding Date:
06.01.2020

No� of FTE:
5

Company Location:
Copenhagen, Denmark

Funding Raised
USD 750,000

Operating Countries:
Europe

Basic Information

Klimate

Software

Awards
  SDG Tech Awards nominee 2021

  Climate KIC Theme Winner “Energy Systems”

  Nordic Startup Awards Best Green Tech in 
Denmark 2021 nominee

  Beyond Beta Cohort #1,

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
Artificial Intelligence-driven, tech-intensive, innovative-accredited 
Spanish startup that develops inclusive digital solutions to bolster goods 
road transport sustainability, efficiency and resilience, and accelerate its 
twin green and digital transitions.

USP
We help cities and companies to design, implement and manage 
disruptive and sustainable urban goods distribution models that 
address its negative externalities and achieve impactful results 
balancing cities and businesses interests, customer convenience and 
competitive dynamics, while minimizing disruption and improving the 
Triple Bottom Line.

Problem Solved
Congestion, emissions and cost of urban logistics and last mile 
distribution

Target Customers
Public Administrations and the 20.000 companies that make urban 
distribution in the 800 European cities over 50.000 inhabitants, that 
concentrate over 75% of the population.

Awards
  Best Startup, winner of the Mobility Challenge at 

#innovateagainstthevirus 2020, with our “Resilient Road Transport” 
for contributing to the improvement of transport and the safety of 
drivers in the performance of their work.

  European Institute of Innovation and Technology “Portfolio 
Company”. Selected as “one of the most promising startups, with a 
convincing and scalable business model that reduces congestion 
and raises goods transport system efficiency”. 

  Partners in EC financed H2020 Research and Innovation Action 
“LEAD”, to design Digital Twins of urban logistics in six European 
cities and perform route optimization and sustainability assessment 
in Madrid. 

  Winner of the Spanish National Mobility Award 2021 in the Product 
category, as a catalyst to the green and digital goods road transport 
twin transition, improve cities liveability and contribute to achieve 
Green Deal and U.N. Sustainable Development Goals. 

  Partners of the Spanish Government “Acelera PYME”, a programme 
to support SMEs to help mitigate the impact of Covid19 on their road 
transport activity. 

  Sustainability and social responsibility good practices case study in 
the European logistics and transport sector. It will be published shortly 
by the European Commission, in a Collection of Good Practices that 
includes thirty European companies from various countries and sectors.

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Sustainability

Freight & Shipping

Artificial Intelligence

B2B Software

Planning

Machine Learning

Blockchain

Procurement

Fleet Management

Supply Chain Visibility

Transportation Last Mile Delivery

Founding Date:
18.08.2016

No� of FTE:
2.5

Company Location:
Madrid, Spain

Funding Raised
USD 300,000

Operating Countries:
Spain

Basic Information

Last Mile Team

Carbon Removal/Offsetting

Founders / MDs:
Daida González, Lis Fernández, 
Angel Batalla

Company Website
https://lastmile.team

E-Mail Contact
abatalla@lastmile.team

Reference Customers
H2020 Research & Innovation 
Action “LEAD” Madrid Living Lab

People and Contact

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
We have the right to know where the materials that make up our 
products come from, and under what conditions they’ve been produced. 
Minespider’s public blockchain platform lets responsible companies 
distinguish their trusted products with secure digital certificates 
tracking all manner of critical material data, from provenance to carbon 
emissions.

USP
Our core team are thought leaders in the traceability world, working 
with regulators, global companies, and international groups to use this 
technology to address industry-wide and global issues. We designed 
our solution to be easy-to use and intuitive to maximize adoption. With 
Minespider, traceability can begin with just one company and grow 
organically without the delay of a consortium.

Problem Solved
The world is in the middle of a transparency transition. Companies need 
to provide evidence of sustainable practices to receive investment and 
market access. Buyers need data on provenance, human rights, and 
carbon emissions, and this data needs to be included with the products 
themselves. Minespider’s blockchain platform allows this without a 
centralized gatekeeper.

Target Customers
We designed for two groups of companies. Producers of responsibly 
sourced raw materials and products can use our certificates to include 
responsibility data with their outgoing shipments, adding value to 
their products and securing market access. Downstream brands create 
forms to request data from suppliers upstream from them, and better 
assess their supply chain risks.

Founders / MDs:
Ella Cullen, Martin Hobler, Nathan Williams 
Volker Krümpel

Company Website
https://www.minespider.com

E-Mail Contact
ella@minespider.com

Awards
In 2020 we were awarded the EIT Raw Materials 
Booster Grant, and the Horizon 2020 EIC SME 
Instrument grant

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supply Chain Visibility

Manufacturing/Production

Blockchain

B2B Software

Sustainability

Founding Date:
17.05.2018

No� of FTE:
16

Company Location:
Zug, Switzerland

Funding Raised
USD 3,500,000

Operating Countries:
Beyond Europe

Basic Information

Minespider

Reference Customers
We had joint press releases for projects with Google, 
VW, and most recently LuNa smelter in Rwanda:

https://sustainability.google/progress/projects/
traceability/

https://www.volkswagen-newsroom.com/en/press-
releases/from-mine-to-factory-volkswagen-makes-
supply-chain-transparent-with-blockchain-4883

https://www.sourcetoday.com/industries/
article/21149574/luna-smelter-minespider-partner-
up-for-con

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
Mooevo designs and develops disruptive and exclusive solutions for 
sustainable mobility. We are based in Madrid (Spain), but our ambitions are 
at global level because sustainable mobility is a global concern. To achieve 
our goals, the company has a highly qualified multidisciplinary team with 
a long management and entrepreneur experience in companies of the 
electric mobility sector.

USP
Our products are unique and they are based on our patented solution. 
We have many differences with existing solutions and, in our opinion, 
some clear advantages like: i) much smaller size for similar cargo 
capacity ii) possibility to enter in pedestrian zones converting our 
vehicle in a traditional cart pushed by a walking person but assisted 
with an electric motor and iii) competitive price.

Problem Solved
Last-mile delivery is soaring with the impressive growth of e-commerce 
in the last few years. There is a set of important challenges for retail 
companies, like high costs, huge pressure to fulfill customer demands 
for rapid same-day delivery, and increased mobility restrictions in urban 
areas. Last-mile is responsible for 18% of road traffic and 40% of air 
pollution and noise emissions in cities.

Target Customers
Our target customers are companies in the delivery sector like Correos 
with whom we are developing the future cart of the postmen for their 
last mile postal delivery. Our product will benefit the person who 
currently pushes the cart and will do it with no effort, but also it will 
benefit the company with more efficient operations. That benefits have 
already been tested with very good results.

Founders / MDs:
Pablo Carrasco, Javier Reguero, Juan Carlos 
Rodríguez, Pablo Cueto

Company Website
https://www.mooevo.com

E-Mail Contact
pcueto@mooevo.es

Reference Customers
Correos

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Other

Last Mile Delivery

Intralogistics

Hardware

B2B Hardware

Founding Date:
31.10.2018

No� of FTE:
9

Company Location:
Madrid, Spain

Funding Raised
USD 700,000

Operating Countries:
Spain

Basic Information

Mooevo

Awards
  Winner Lehnica Challenge (Correos)

  Winner Best Startup Expansión (Urban mobility 
cathegory)

  Finalist World Postal & Parcel Awards (winner will 
be known next 8th June)

  Finalist In-Company Awards (CEOE)

  Finalist Madrid Impacta (Ayuntamiento de 
Madrid)

  Finalist Premios CEPYME

  Second place in Startup Street (INCcrowded-
Tecnológico de Monterrey)

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
We at mysupply are convinced that digitization in procurement has huge 
potential. Especially in the area of negotiations, we believe that the most 
modern technology should be used to generate an exchange between 
suppliers and buyers that ensures on both sides sustainable future 
viability. We are working at our locations Hamburg and Sofia to provide 
our clients a completely new sourcing experience.

USP
Our system intelligence incorporates game theory principles. It can 
analyze the offer and market situation and help users to utilize diverse 
digital negotiation tactics in the right way. 

With use of more internal and external data it can be developed to 
a solution which uses profound artificial intelligence to execute 
procurement negotiations fully autonomous.

Problem Solved
Manual sourcing is ineffective and involves a lot of repetitive actions. 
Mysupply can reduce the working hours in this frame by 30% and reduce 
the spend at the same time by 11%. The entire tender process can be 
automated with our cloud solution by speeding up the supplier search, 
evaluating the offers easily and negotiating automatically with the help 
of our system intelligence.

Target Customers
Our main customers want to increase either their efficiency, the 
savings on the purchase price, or both, through the digitization of the 
entire sourcing process.

Many of them are interested to shift efforts from the central 
procurement function to the internal clients and use mysupply in this 
case as a self-service application. 

They can be either mid-sized companies or large enterprises.

Founders / MDs:
Andreas Zimmermann

Company Website
https://www.mysupply.de/en

E-Mail Contact
Andreas.zimmermann@mysupply.de

Awards
  Part of the Plug and Play Network and Hamburg’s Startup Batch 1/2

  2nd Price Startup Award at the Procurement Summit 2020 in Hanover

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Sourcing

Procurement

Software

B2B Software

Machine Learning

Founding Date:
01.03.2020

No� of FTE:
13

Company Location:
Hamburg, Germany

Funding Raised
N/A

Operating Countries:
Beyond Europe

Basic Information

Mysupply GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
The world has witnessed exponential economic growth, and with that 
an exponential rise in greenhouse gas emissions. Now is the time for 
exponential climate action.

At Normative we want to accelerate the transition towards net zero 
emissions. We provide emission accounting based on science, 
empowering companies to reduce their carbon footprint.

USP
Normative is an emission accounting engine & infrastructure 
that, unlike limited survey driven reports, delivers comprehensive 
sustainability intelligence, enabling customers to effectively reduce 
their climate footprint.

Problem Solved
We deliver actionable sustainability intelligence to improve companies 
environmental impact. Companies do not have the resources to measure 
their supply chain footprint. We make this happen for them using their 
financial data.

Target Customers
All types of companies in various industries

Founders / MDs:
Kristian Rönn

Company Website
https://normative.io/

E-Mail Contact
eline@normative.io

Awards
Mastercard Accelerator program, Google Impact Challenge on Climate, amongst many others.

People and Contact

Sustainability Segment

Main Market Segment

Tech Segment

Business Model Focus

Sustainability

Software

B2B Software

Founding Date:
01.01.2014

No� of FTE:
27

Company Location:
Stockholm, Sweden

Funding Raised
USD 2,100,000

Operating Countries:
Europe

Basic Information

Normative

Carbon Removal/Offsetting

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
For growing and agile companies looking to improve their return on 
investment through supply chain optimization, numi offers intelligent 
plug and play software. Unlike existing solutions, numi offers proactive 
recommendations for more planning security and faster decision-
making.

USP
  The most user-friendly UX for supply chain software makes 

firefighting an easy task.

  Through an integrated CO2 calculator, supply chain decisions can 
be made in the future not only according to monetary goals, but also 
taking into account the CO2 emissions.

  Proactive recommendations for action, tailored to each supply chain 
persona, efficiently and effectively improves the supply chain.

  The newest algorithms quickly and sustainably increase revenue 
through reduced lost sales and reduce costs through less working 
capital.

  The Supply Chain CheckUp proves the proof-of-value of our software 
before investing in interfaces.

Problem Solved
Based on the transaction data from ERP system and other external data, 
we holistically improve the company’s internal supply chain. Unlike 
other tools, numi strongly combines supplier performance with demand 
forecasting and inventory planning to be the first point of contact for 
firefighting issues. Therefore, numi is not only interesting for supply, 
inventory or demand planners, but thanks to availability calculations 
also for the customer support or through management insights also for 
the C-Level.

Target Customers
SMEs that are growing fast and have their own supply chain.

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Emission Reduction

Sustainability

Planning

Artificial Intelligence

Software

B2B Software

Sourcing

Machine Learning

Big Data

IoT

Intralogistics Freight & Shipping

Founding Date:
01.06.2021

No� of FTE:
35

Company Location:
Munich, Germany

Funding Raised
N/A

Operating Countries:
Europe

Basic Information

numi solutions GmbH

Founders / MDs:
Moritz Krol, Stefan Gaubatz

Company Website
https://numi.digital

E-Mail Contact
moritz.krol@numi.digital

Reference Customers
mobilityhouse.com

People and Contact

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
oboloo is an intuitive and simple self-service cloud-based procurement 
software designed to give SMEs consistency, transparency and control 
over the procurement cycle; from sourcing and contract management 
to supplier and savings management. It also encourages companies to 
promote their own values to suppliers and work with suppliers whose 
values align with their own.

USP
oboloo’s been designed specifically for SMEs to enable them to save 
time and money and work with suppliers whose values align with their 
own. It’s an intuitive and simple self-service system available on a 
monthly or annual subscription.

Problem Solved
SMEs have little, or no, visibility and control over their suppliers and 
contracts and their contracts values, such as sustainability

Target Customers
SMEs with an annual turnover of between £5 to £100 million. This 
includes both private and public and non-profit organisations.

Founders / MDs:
James Lancaster, Adam Thomas

Company Website
https://oboloo.com/

E-Mail Contact
hello@oboloo.com

Reference Customers
Afraid not dude to confidentiality agreements

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Other

Sustainability

Procurement

Software

B2B Software

Supplier Management,

Sourcing Supply Chain Visibility

Founding Date:
17.01.2019

No� of FTE:
5

Company Location:
London, United Kingdom

Funding Raised
N/A

Operating Countries:
Beyond Europe

Basic Information

oboloo Ltd

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://oboloo.com/
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Company Description
OtailO provides a smart and sustainable solution for e-commerce retail 
brand returns and exchanges. Our technology smart-routes returns to 
the closest optimal location for inspection and resale/exchange.

USP
-We transform the physical return into a revenue-generating 
opportunity instead of trying to eliminate and avoid returns or to re-
educate the consumer

  We provide a circular route that leverages local resellers of the retail 
brands and transforms them into return and resale spots

  Our smart-routing ensures that no matter what route the consumer 
selects for her return, we will always choose the smartest, nearest 
point that will ensure faster resale at a higher price

  Our unique inspection technology ensures the authenticity and 
saleability of the product

Problem Solved
30% of e-commerce purchases are returned. 50% of all e-commerce 
returns will land up in a landfill or liquidation. By smartrouting the 
return to local return and resale spots we reduce reverse logistics costs, 
carbon emissions, packaging and wastage. It is a win-win solution for 
everybody.

Target Customers
Retail brands in the fashion and apparel sector with a robust online 
and offline ecosystem.

Founders / MDs:
Ronit Mayer, Alessandro Mayer

Company Website
https://otailo.com/

E-Mail Contact
ronit@otailo.com

Reference Customers
Clarks

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Other

Fulfillment

Sustainability

Software

Artificial Intelligence

B2B Software

Machine Learning

Founding Date:
01.04.2019

No� of FTE:
4

Company Location:
Ramat HaSharon, Israel

Funding Raised
USD 800,000

Operating Countries:
UK, France

Basic Information

OtailO

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://otailo.com/
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Company Description
Planetly’s innovative software solution empowers companies to manage 
their carbon emissions holistically. This involves transparently analysing 
the carbon footprint, reducing it using effective measures, and offsetting 
it with the help of certified climate projects.

USP
Planetly will take a thorough look at your company, explaining CO2 
accounting, and developing a customised software solution for you 
that will allow you to holistically manage your company’s CO2 footprint. 
Planetly calculates emissions in full compliance with the GHG Protocol 
Carbon Accounting Standards, which means a comprehensive overview 
of all company emissions across scope 1, 2 and 3. We look at all of your 
activities that cause emissions, leading to better and more reliable results. 
We also save you valuable resources by relieving your internal staff from 
the manual work of collecting data and researching emission factors.

Problem Solved
Until now, carbon management was time-consuming, complex and 
static. What is otherwise organised with the help of cumbersome Excel 
spreadsheets, Planetly solves with software and technology to scale 
faster and generate more impact, so that we can work on making the 
business world carbon neutral in order to get on the right track towards 
the 1.5 degree target.

Target Customers
Planetly supports companies of all sizes on their way to carbon neutrality. 
Our software solution is developed for all industries and sectors.

Founders / MDs:
Benedikt Franke, Anna Alex

Company Website
https://www.planetly.com

E-Mail Contact
marketing@planetly.org

Reference Customers
Hello Fresh, Home24, Personio, Too Good To Go, Soundcloud, The 
Economist, Kärcher

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Accounting/Monitoring

Sustainability

Freight & Shipping

Planning

Software

B2B Software

Fulfillment

Procurement

Intralogistics

Sourcing

Supply Chain Finance

Manufacturing/Production

Supplier Management

Transportation

Supply Chain Visibility

Warehousing

Fleet ManagementLast Mile Delivery

Founding Date:
01.01.2020

No� of FTE:
120

Company Location:
Berlin, Germany

Funding Raised
USD 6,000,000

Operating Countries:
Europe

Basic Information

Planetly

Awards
  One of Berlin’s hottest startups (WIRED)

  Toplist of Europe’s 100 hottest young scaleups to  
keep an eye on in 2021 (TNW)

  Top10 highly promising Berlin-based startups founded  
between 2019-21 (EU-Startups)

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.planetly.com
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Company Description
Ponera Group has developed a unique logistic solution based on an 
innovative reusable, modular system of pallets which decreases packing 
costs by minimizing transport and industrial packaging inefficiencies. 
The flexibility of this innovation makes it applicable to a wide range of 
products and industries. Our mission is to facilitate circular logistics 
through our smart modular reusable industrial packaging solution. We 
believe that through innovation we can significantly impact our partners 
environmental footprint, process efficiency, flexibility and transparency.

USP
Our assortment of modules of different sizes can be assembled to 
create any required surface area, granting full flexibility to users. 
Easy and fast to assemble, with high load capacities and handling 
convenience, our patented concept will drive efficiency in your logistic 
operations. Poneras system is based on sustainably sourced bio-
polymer that is fully recyclable. It is highly cost effective and comes 
with a 15 year life cycle and is traceable (IoT).

Problem Solved
Have a measurable impact: With Ponera modules easily reduce wood 
consumption, transport weight, and CO2 emissions. With the help of the 
Ponera mobile app, show your impact!

Target Customers
Freight forwarder, industrial companies with international logistic, 
Shipping companies

Founders / MDs:
Matthew Reali, Masoud Talebi

Company Website
https://www.poneragroup.com/

E-Mail Contact
sami.reguig@poneragroup.com

Awards
Climate KIC Program, Swiss Accelerator Showcase ,top 10 hottest startups in Switzerland in 2021, 
Swiss Climate Foundation, AcceliCITY powered by Leading Cities, Schweizer Zukunftpreis

Reference Customers
Michelin, Buhler, Cargopack

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Other

Freight & Shipping

Sustainability

Big Data

Hardware

B2B Service

B2B Software

B2B Hardware

Transportation

Blockchain

IoT

Software

Supply Chain Visibility

Founding Date:
30.04.2019

No� of FTE:
7.0

Company Location:
Figino, TI, Switzerland

Funding raised in USD
USD 1,000,000

Operating Countries:
Europe

Basic Information

Ponera Group

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.poneragroup.com/
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Company Description
PortXchange offers software as a service platform that connects 
operational data from all port call actors, standardizes it, and provides a 
single source of truth. We can predict port call behavior, thereby helping 
port communities and shipping lines optimize their operations, saving 
fuel, costs, and cutting CO2 emissions.

USP
We build on industry standards adopted by the International Taskforce 
Port Call Optimization that supports all trades in all kinds of ports. 
We provide a proven solution that is already in operational use in >50 
parties to optimize over 100.000 port calls

Problem Solved
Our solution adresses Vessel delays, Co2 emissions and port inefficiency. 
The shipping industry is inefficient when it comes to the handling of 
these vessels in and between ports, as 30% of all container cargo vessel 
moves get delayed. The root cause for this inefficiency lies in behavior 
of parties involved in port calls, due to miscommunication, lack of data 
sharing and standards; and with the current outdated (40 yr old) charter 
party clauses in ocean freight contracts, in which it is standard to require 
the vessel to be at the next port as soon as possible, instead of just-in-
time.

With PortXchange, all the activities related to a port call can be planned, 
implemented and monitored in the most efficient way possible.

Target Customers
Port Authorities, Terminals, Agents, freight forward, BCO 
Shipping lines

Founders / MDs:
Sjoerd de Jager, Dita Bruijn

Company Website
https://www.port-xchange.com/

E-Mail Contact
diana.trubnikova@port-xchange.com

Awards
PortXchange received the 2021 SMART4SEA E-Navigation Award for providing digital solutions that 
support the shipping industry in reducing its carbon footprint: https://safety4sea.com/the-winners-
of-2021-smart4sea-awards-announced/

Reference Customers
Shell, ONE, Port of Rotterdam, Port of Algeciras, Houston port Bureau

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Emission Reduction

Supply Chain Visibility

Freight & Shipping

Artificial Intelligence

Big Data

B2B Software B2B Service

Transportation

Machine Learning

Sustainability

Founding Date:
17.10.2018

No� of FTE:
39

Company Location:
Rotterdam, The Netherlands

Funding Raised
USD 6,384,702

Operating Countries:
Beyond Europe

Basic Information

PortXchange

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.port-xchange.com/
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Company Description
Prewave is making supply chains more resilient and sustainable by 
monitoring and predicting supply chain risks through publicly available 
data around the world and in over 50 languages. Our customers gain the 
confidence of knowing exactly what is going on in their supply chain, 
giving them enough time and information to avert supply chain and 
sustainability issues.

USP
Prewave monitors all publicly available online-, social-, and news 
media in over 50 languages for the most extensive variety of risks. 
The Prewave algorithm goes beyond simply finding risks and instead 
creates highly relevant, summarised alerts on which Prewave 
customers can act immediately. Prewave is cutting through the noise of 
information and providing value to its customers.

Problem Solved
Global supply chains face extensive risks which mostly go unreported 
by their suppliers and news media. Prewave monitors all suppliers 
along the supply chain to make its customers aware of every risk 
impacting any part of their supply chain. Prewave customers thus have 
enough time to react and manage supply chain risks and resolve issues 
proactively and quickly.

Target Customers
The target customers usually have more than 500 suppliers. Complex 
and global supply chains benefit the most from Prewave, since the 
large number of participants make it exponentially more difficult to 
know exactly what’s going on at any level of the supply chain.

Founders / MDs:
Harald Nitschinger, Dr. Lisa Smith

Company Website
https://prewave.com

E-Mail Contact
office@prewave.ai

Awards
Gartner cool vendor, Unternehmerinnen Award 2019, traffiX + logistiX Innovation Award, Spend 
Matters ‘Future 5’

Reference Customers
Audi, Porsche, Volkswagen, Kärcher, Yanfeng, Primetals, KTM

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supplier Management

Supply Chain Visibility

Artificial Intelligence

B2B Software

Sustainability

Machine Learning

Software

Founding Date:
01.08.2017

No� of FTE:
16

Company Location:
Vienna, Austria

Funding Raised
USD 2,300,000

Operating Countries:
Beyond Europe

Basic Information

Prewave

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://prewave.com
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Company Description
Responsibly is a supplier data platform for responsible procurement. 
We provide a one-stop-shop for responsible supplier data across a wide 
variety of data providers, to make it easier for you to source responsibly. 
Our vision is to make responsible sourcing as transparent as price

USP
Our end-to-end system provides a holistic overview of your supply 
chain sustainability and impact. Our strong data engine interprets 
all data points across formats and evaluates suppliers with a simple 
and actionable score for responsible decision-making. Finally, we 
help companies customize the responsible sourcing requirements 
to supplier groups or categories to ensure an accurate and industry-
tailored approach.

Problem Solved
We help companies navigate the highly fragmented responsible 
sourcing data landscape - bringing proprietary, public and survey data 
into one data pipeline our data engine can read and score diverse data 
sources for easy and sustainable purchasing decisions.

Target Customers
Procurement, supplier risk, and sustainability departments in 
production or consumer-facing industries worldwide

Founders / MDs:
Thomas Buch Andersson, Jacob Vous Petersen

Company Website
https://www.responsibly.tech/

E-Mail Contact
thomas@responsibly.tech

Awards
We’ve thus far focused on building the business rather than entering start-up competitions :)

Reference Customers
We’re working with a confidential pilot group which we cannot share right now

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Procurement

Sustainability

Software

Artificial Intelligence

B2B Software

Machine Learning

Founding Date:
01.02.2021

No� of FTE:
12

Company Location:
Copenhagen, Denmark

Funding Raised
USD 2,000,000

Operating Countries:
Denmark, Germany, UK, France, 
Sweden

Basic Information

Responsibly

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.responsibly.tech/
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Company Description
retraced is a digital platform that allows fashion companies to map, 
visualize and trace supply chains down to the raw material origin and to 
connect with their supply chain partners to efficiently share documents 
and data. This helps every supply chain participant to manage and 
communicate their compliance requirements.

USP
retraced is completely focused on the problems and requirements of 
the fashion industry. Therefore, our platform is specifically designed to 
solve the compliance and risk requirements in the fashion industry.

Problem Solved
Since fashion supply chains are complex and barely digitalized, data 
exchange is manual and time consuming. Firstly, this results in the issue 
that accountability along the supply chain cannot be defined leading to 
extremely harmful production standards. Secondly, fashion companies 
face huge costs to manage their compliance standards in response to the 
growing demand for sustainability.

Target Customers
Our target customers are fashion brands and suppliers. Besides that, 
fashion consumers benefit from retraced, as the platform offers 
brands the opportunity to communicate their sustainability efforts at 
the point of sale.

Founders / MDs:
Philipp Mayer, Peter Merkert, Lukas Puender

Company Website
https://retraced.co/

E-Mail Contact
lukas@retraced.co

Awards
German Sustainability Award 2020 for Digitalization

Reference Customers
DAWN Denim, Fond Of, Erlich Textil, Boyish Denim

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supply Chain Visibility

Sustainability

Software

B2B Software

Supplier Management

Founding Date:
01.03.2019

No� of FTE:
15

Company Location:
Düsseldorf, Germany

Funding Raised
USD 15,000,000

Operating Countries:
Beyond Europe

Basic Information

retraced GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://retraced.co/
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Company Description
retraced is a digital platform that allows fashion companies to map, 
visualize and trace supply chains down to the raw material origin and to 
connect with their supply chain partners to efficiently share documents 
and data. This helps every supply chain participant to manage and 
communicate their compliance requirements.

USP
retraced is completely focused on the problems and requirements of 
the fashion industry. Therefore, our platform is specifically designed to 
solve the compliance and risk requirements in the fashion industry.

Problem Solved
Since fashion supply chains are complex and barely digitalized, data 
exchange is manual and time consuming. Firstly, this results in the issue 
that accountability along the supply chain cannot be defined leading to 
extremely harmful production standards. Secondly, fashion companies 
face huge costs to manage their compliance standards in response to the 
growing demand for sustainability.

Target Customers
Our target customers are fashion brands and suppliers. Besides that, 
fashion consumers benefit from retraced, as the platform offers 
brands the opportunity to communicate their sustainability efforts at 
the point of sale.

Founders / MDs:
Max Grosse Lutermann, Janis Künkler,

Company Website
https://reverse.supply

E-Mail Contact
max@reverse.supply

Reference Customers
https://phyne.com/collections/pre-loved-phyne

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Circular Economy

Fulfillment

Sustainability

Software

B2B Service

Hardware

Founding Date:
04.01.2021

No� of FTE:
4

Company Location:
Berlin, Germany

Funding Raised
N/A

Operating Countries:
Europe

Basic Information

reverse�supply

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://reverse.supply
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Company Description
riskmethods provides an award-winning Supply Chain Risk 
Management solution to address the entire lifecycle of identifying 
risk, assessing impact and enacting plans to prevent or mitigate risk. 
Our approach combines innovative Big Data and Artificial intelligence 
capabilities with insightful risk intelligence to ensure that the right 
people have the right information at the right time.

USP
riskmethods AI powered Risk Intelligence is sensing billions of 
unstructured webpages with media publications and professional 
databases to feed the holistic risk management process with ongoing 
insights helping our customers to anticipate risk and allow fastest 
crisis-response.

Problem Solved
Armed with a digitized representation of the risk profile for their 
supply network, our customers are able to make better decisions and 
achieve first-mover advantage in the face of threats. This immediate 
visibility to emerging risk exposure helps clients assure supply, maintain 
compliance and protect their revenue and reputation.

Target Customers
Companies with complex or globalized supply chains, typically € 
>100M revenue. Typical buyers are procurement, supply chain, 
enterprise risk departments.

Founders / MDs:
Heiko Schwarz, Rolf Zimmer

Company Website
https://www.riskmethods.net

E-Mail Contact
hs@riskmethods.net

Awards
riskmethods has been awared with >10 awards in 2020 such as Deloitte Technology Fast 50 (fastest 
German growing Tech companies), Focus Magazine Top Employer or Supply Chain Executive 
Magazine Top Projects in 2020.

Reference Customers
Siemens, Bosch, FMC, Mars, General Dynamics, Nokia, Vorwerk, Vaillant

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Responsible Sourcing

Supplier Management

Supply Chain Visibility

Founding Date:
01.01.2013

No� of FTE:
188

Company Location:
Munich, Germany

Funding Raised
USD 44,000,000

Operating Countries:
Beyond Europe

Basic Information

riskmethods

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.riskmethods.net
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Company Description
Searoutes helps shippers and freight forwarders reduce their CO2 
emissions due to transport. We offer an all-in-one solution which 
helps them at 3 touch points: the tender, the procurement spot and the 
reporting. We leverage modern algorithms & datasets to go beyond the 
standard methodologies. We provide them better data, to make better 
decisions.

USP
We provide CO2 statistics per trade lane, carriers, service and vessel. 
We have developed a full routing solution, to build a sourcing strategy 
aligned with CO2 goals. Our value prop is simple: better data, better 
decisions. Without granularity on CO2, you cannot define a proper CSR 
/ Procurement strategy.

Problem Solved
Logistics industry has to reduce CO2 emissions due to transport, 
driven by regulation pressure and the push from consumers. But 
there is no good enough solution to help them. Most CO2 calculators 
are: Inaccurate> follow standard methodology without granular data 
for distances, assets or speeds & Unactionable> Shippers cannot 
differentiate between scheduled voyages, services or carriers.

Target Customers
  Freight Forwarders integrate us in their systems (API) at 3 touch 

points: the tender, the procurement spot and the reporting.

  For shippers, it’s the same 3 touch points: the tender, the 
procurement spot and the reporting.

Founders / MDs:
Carsten Bullemer, Pierre Garreau

Company Website
https://searoutes.com/

E-Mail Contact
eva@searoutes.com

Awards
Winner of the smart port challenge 2019, Viva technology award 2019, Captain’s table finalist 2019, 
PIER 71 finalist 2020, OceanX network award 2021

Reference Customers
CEVA Logistics

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Accounting/Monitoring

Sustainability

Freight & Shipping

Software

B2B Software

Transportation

Founding Date:
24.04.2019

No� of FTE:
8

Company Location:
Marseille, France

Funding Raised
USD 2,820,000

Operating Countries:
Beyond Europe

Basic Information

Searoutes

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://searoutes.com/
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Company Description
We’re a Berlin-based company who help brands manage, prove and 
communicate the impact along your products’ supply chain

USP
In-depth product tracing to prove ecological as well as social claims. 
We are not just communicating a brands supply chain but questioning 
and proving each of the social & ecological claims. Thereby, we help 
companies to react to regulatory pressure but also to build trust and 
increase sales B2C, enabling consumers to make informed and better 
purchase decisions.

Problem Solved
We want to make supply chain transparency the norm, not the 
exception. With seedtrace we help brands manage, prove and 
communicate the impact along your products’ supply chain. This way we 
help to increase conversion rates and brand loyalty by taking consumers 
on interactive product journeys while building transparency from seed 
to shelf.

Target Customers
Brands that aim for a clear and transparent supply chain, including 
provable ecological and social claims. These are across the Food & 
Beverage, Cosmetics and Fashion sectors.

Founders / MDs:
Katharina Elisa Davids, Ana Selina Haberbosch, Florian Fischer, Jonathan Mandt

Company Website
seedtrace.org

E-Mail Contact
kedavids@seedtrace.org

Awards
  Tech Talents 2021

  Food Tech Matters Finals

Reference Customers
Rosport, Grosbusch, Koa Impact, ELMT, Conflictfood, Talmond, Bluefarm, Goodmoodfood

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Sustainability

Supply Chain Visibility

Blockchain

B2B Software

Sustainability

Software

Transportation

Sourcing

Manufacturing/Production

Founding Date:
07.08.2020

No� of FTE:
8

Company Location:
Berlin, Germany

Funding Raised
USD 700

Operating Countries:
Europe

Basic Information

seedtrace

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
Sourcing Playground is a software as a service company for brands & 
retailers to optimize supplier discovery and qualification for improved 
and more sustainable sourcing. With its smart sourcing technology, 
customers can identify where their competitors source from with 
timely, up-to-date intelligence and analyze global trade relationships 
with brands, retailers and factories. It also allows for macro analysis by 
country and product to spot increases in production, identifying new 
markets for diversification.

USP
With our data driven, precision sourcing using AI, companies can 
scale supplier discovery and qualification for more responsible 
and sustainable sourcing. We provide Environmental, Social and 
Governance (ESG) intelligence at factory level aligned with the UN 
Sustainable Development Goals and granular insights about suppliers’ 
compliance and audit information as well as ESG scores and analysis 
with industry benchmarking for deeper supplier qualification.

Problem Solved
Sourcing is expensive and time consuming as supply chains are 
fragmented and lacking in transparency. Sourcing is based on word of 
mouth and personal networks which isn’t a scalable sourcing solution.

Target Customers
Brands and retailers in the apparel, clothing, homeware, consumer 
electronics industry.

Founders / MDs:
Fred Russias, Heather Williams

Company Website
https://sourcingplayground.com/

E-Mail Contact
heather@sourcingplayground.com

Awards
Received Innovate United Kingdom grant funding 2020. Shortlisted for the Venus award 2019

Reference Customers
John Lewis, M&S, FabfitFun, Suzohapp

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Sourcing

Procurement

Artificial Intelligence

Software

B2B Software

Supplier Management

Machine Learning

Founding Date:
21.08.2017

No� of FTE:
2.0

Company Location:
Bournemouth, United Kingdom

Funding raised in USD
USD 350,000

Operating Countries:
Beyond Europe

Basic Information

Sourcing Playground

mailto:philipp.rinner%40adiutabyte.de%20?subject=
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Company Description
Suppeco is an AI driven collaborative platform that enables any 
company, in any industry, to optimize their customer-supplier 
ecosystems to drive innovation and growth. Suppeco is a cloud native 
SaaS platform that leverages customer-supplier relationships to drive 
adaptability, resilience and service excellence across the ecosystem & 
supply chain

USP
Suppeco creates bespoke environments for cross-company 
collaboration and communication along the supply chain. Suppeco 
is creating baseline and structure through its 4 Pillars Dynamic 
Infrastructure, specifically geared towards effective KPI deployment, 
service measurement and improvement. Suppeco’s KPI engine is the 
best of breed. It offers an extensive library of regularly updated and 
configurable KPIs and will automatically serve optional suggestions 
based on live initiatives. Suppeco creates an infinite array of targeted 
opportunities to drive service improvement, as well as monitoring and 
assuring service resilience.

Problem Solved
For decades companies were not able to effectively build lasting and 
trusted sustainable relationships because of limited communication 
and missing transparency. Suppeco provides an integrated collaboration 
environment for a cross-company relationship- and contract 
management based on a transparent data flow and KPI tracking.

Target Customers
Suppeco is the product of 30 years listening, learning, and working 
alongside a diverse range of companies, spanning industry from 
construction, to defence, to financial services – engaging SMEs’ to 
enterprise, some operating globally, some nationally, others trading on 
a smaller scale.

Founders / MDs:
Sheldon Mydat

Company Website
https://suppeco.com/

E-Mail Contact
sheldon.mydat@suppeco.com

Reference Customers
undisclosed

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Supplier Management

Procurement

Software

B2B Software

Supply Chain Visibility

Sustainability

Founding Date:
31.08.2017

No� of FTE:
9

Company Location:
London, United Kingdom

Funding Raised
USD 652,661

Operating Countries:
UK

Basic Information

suppeco

Responsible Sourcing

Awards
  Silver winners at the 2021 International Business 

Excellence Awards for Business Change & 
Transformation

  Suppeco has just been ranked amongst the top 
10 supplier management and collaboration 
companies by Procurement.

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://suppeco.com/
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Company Description
SupplHi is an out-of-the-box Vendor Management SaaS for industrial 
equipment and services with a strong focus on sustainability.SupplHi 
combines efficiency and compliance to manage a complex supplier 
base while allowing real-time risk monitoring and stimulating 
improvements by Vendors.

USP
SupplHi is an industry-shared secure and modular platform hosted 
in the cloud and already working with over 28k buyer users and 66k 
suppliers from 110 geographies. This means that buyer organizations 
only need to access a single digital tool to perform scouting, 
qualification, ESG performance monitoring and evaluation of all 
their vendors, notwithstanding their sizes or where they are located. 
In addition to being focused on Sustainable Supply Chain, SupplHi 
differentiates from the competition by validating the information 
provided by Suppliers through industry-specific questionnaires.

Problem Solved
The monitoring, feedback sharing and rewarding of the ESG 
performance of thousands of Suppliers distributed across various 
geographies and categories of supply, on matters such as human rights, 
CO2 emissions, and water management, is extremely complex to deliver, 
especially for the small and medium enterprises that are predominant 
in these supply chains. The need for constantly updated information 
collected from Suppliers requires a digital approach where collaboration 
is key. SupplHi is uniquely tackling these industry needs.

Target Customers
Large and international Buyer organizations procuring B2B industrial 
supplies across thousands of suppliers, spread globally. The ideal 
target customer for SupplHi SaaS is a buyer organization with over €1 
billion turnover that is distinctively active in the Construction, Oil & 
Gas, Shipbuilding, Renewables, Steel and adjacent industries and with 
a large and fragmented Vendor base of thousands of Vendors.

Awards
Seal of Excellence by the European Commission

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Supplier Management

Supplier Management

Software

B2B Software B2B Service

Supply Chain Visibility

Procurement Sustainability

Founding Date:
17.02.2015

No� of FTE:
16

Company Location:
Milan, Italy

Funding Raised
USD 2,000,000

Operating Countries:
Beyond Europe

Basic Information

SupplHi

Responsible Sourcing

Founders / MDs:
Giacomo Franchini

Company Website
https://www.supplhi.com

E-Mail Contact
giacomo.franchini@supplhi.com

Reference Customers
Among the others: Maire 
Tecnimont, Fincantieri, Saipem, 
Bonatti, Adriatic LNG

People and Contact

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.supplhi.com
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Company Description
Our company sustainabill provides the leading sustainability platform 
to achieve responsible sourcing by monitoring climate targets and 
ensuring social compliance along the entire supply chain.

USP
We provide the worldwide first solution to tackle supply chain climate 
emissions. Our customers can discover their supply chain, engage 
and collaborate with suppliers tier by tier and monitor supply chain 
carbon emissions. Suppliers can calculate their facility related carbon 
footprint, allocate it to each product sold and share it with the specific 
downstream customers.

Problem Solved
With the COVID-19 pandemic, companies are now seeking to make 
supply chains more resilient. They are setting sustainability goals, with 
climate change the number one priority. However, most issues come 
from the supply chain. To manage these issues, companies seek to 
understand their supply chain sustainability and related risks. We help 
companies to address this problem via a cloud platform.

Target Customers
Automotive, Chemicals, Food & Retail

Founders / MDs:
Klaus Wiesen, Dr. Thorsten Merten, Christoph Wiesen

Company Website
https://www.sustainabill.de

E-Mail Contact
klaus.wiesen@sustainabill.de

Awards
Start Green Award 2019

Reference Customers
Volkswagen, Metro, Develey

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Accounting/Monitoring

Supplier Management

Supply Chain Visibility

Software

B2B Software

Sustainability

Founding Date:
05.03.2017

No� of FTE:
7

Company Location:
Cologne, Germany

Funding Raised
N/A

Operating Countries:
Germany, Switzerland, Austria, The 
Netherlands, Belgium, Luxemburg

Basic Information

sustainabill GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.sustainabill.de
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Company Description
Sweep is an enterprise-grade carbon management platform that 
empowers companies to measure, reduce and communicate their 
carbon footprint across teams and value chains.

USP
Sweep makes it easy for large companies and their networks to 
deal with their emissions. Our platform meets their compliance 
requirements and supports them at every step of their climate journey: 
it automates measurements, sets science-based carbon targets, 
creates data-driven reduction initiatives and tracks progress across 
teams and value chains for transparent reporting.

Problem Solved
"To get a complete picture of its carbon footprint, a company needs 
to engage with all the actors that directly and indirectly contribute to 
their emissions – from portfolio companies and overseas subsidiaries 
to product manufacturers and shipping partners. It’s a massive 
coordination exercise that involves collecting, analysing and translating 
a lot of data into tangible reduction action.

That’s where Sweep comes in. Our network approach to carbon 
management connects companies to their partners so they collectively 
measure, reduce and communicate their emissions all in one place."

Target Customers
Companies with a large network of subsidiaries, investment portfolios 
and/or supply chain partners, such as industrial companies and 
financial organisations.

Founders / MDs:
Rachel Delacour, Raphael Gueller, Yannick Chaze , Nicolas Raspal

Company Website
https://www.sweep.net/

E-Mail Contact
cbussy@sweep.net

Awards
In November 2021, we won the Decarbonise Real Estate Challenge, as part of Ampolon's PropTech Special 2021. 

Reference Customers
Questel, Saint Gobain, Openclassrooms, Mediawan, Withings

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Accounting/Monitoring

Sustainability

Supply Chain Visibility

Supply Chain Finance

Software Big Data

B2B Software

Manufacturing/Production

Founding Date:
04.06.2020

No� of FTE:
30.0

Company Location:
Montpellier, France

Funding Raised
USD 27,000,000

Operating Countries:
Europe, USA and Japan

Basic Information

Sweep

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.sweep.net/
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Company Description
The Climate Choice is the climate data-driven B2B platform for 
decarbonising companies and their supply chains. Reliable climate 
ratings help companies and suppliers to record their climate-relevant 
opportunities, potentials and risks in a structured way. The SaaS 
platform makes climate data visible and thus enables transparent and 
improved cooperation along the supply chain. In addition, it shows 
tailor-made decarbonisation measures by validated partners in 9 
impact categories.

USP
Focus on decarbonization through supplier engagement and sourcing 
of climate relevant solution providers.

Problem Solved
Decarbonizing companies and their supply chains

Target Customers
Corporates that are looking to source and engage suppliers for 
decarbonization of their supply chain emissions.

Founders / MDs:
Lara Obst, Dr. Rey Farhan, Yasha Tarani

Company Website
https://theclimatechoice.com

E-Mail Contact
kontakt@theclimatechoice.com

Awards
2nd place in the Gruender.de sustainability startups awards 2021 and 3rd place in the Tech & Nature Impact 
Startup of the Year 2021 voting.

Reference Customers
Telefónica Germany

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Sustainability

Supplier Management,

Software

Machine Learning

B2B Software

Sourcing

Big Data

Procurement

Founding Date:
20.04.2020

No� of FTE:
10

Company Location:
Berlin, Germany

Funding Raised
N/A

Operating Countries:
Europe

Basic Information

The Climate Choice

Carbon Accounting/Monitoring

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://theclimatechoice.com
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Company Description
From 100% ocean-bound plastic waste to sustainable products

Tide Ocean SA is a Swiss company with offshoots in Southeast Asia that 
has developed upcycling methods for ocean-bound plastics together 
with the Institute for Materials Technology and Plastics Processing 
(IWK OST). In addition to environmental protection and restoration, 
#tide also creates a social impact: from fishermen to retailers, everyone 
benefits from the values that it upholds. The granules, threads and 
filaments made from #tide ocean material® are used in a wide variety of 
products and have received multiple certifications. In its first two years 
of business, #tide has transformed the equivalent of 25 million plastic 
bottles, all while creating much needed jobs in marginalized regions and 
protecting marine life.

USP
To our knowledge, #tide is the only supplier of 100% ocean-bound 
plastic granules, yarn and filament. In addition to that, we are uniquely 
positioned in terms of our ecosystem. While the recycling industry 
usually consists of very segmented ecosystems with highly specialized 
individual players, we oversee the complete supply-chain from 
collection to upcycling and thanks to our B2B-partners we’re able 
to control and maintain the quality of our materials through all the 
different steps. This makes us a one-stop-shop for B2C-brands who 
want to launch sustainable products.

Problem Solved
Every year, more than eight million tons of plastic waste end up in the 
ocean and on coastlines. By giving value to this waste, Tide is helping to 
close the circle of plastic production and reduces the consumption of 
non-renewable fossil resources.

Target Customers
We are looking for brands which want to either create new, sustainable 
products or make their existing portfolio more sustainable. Ideally 
those brands already serve an eco-conscious market or have a relevant 
voice to raise awareness within their target audience about the 
problem of plastic pollution in our oceans.

Awards
  In September 2020, #tide and its mother company Braloba were 

honoured with the Hong Kong International Business Award (HKB) 

  In January 2020, #tide received the Swiss Plastics Expo Award in the 
sustainability category, as one of over 150 showcase projects. 

  In October 2019, #tide received the Materialica Award, an 
internationally renowned German Design & Technology Award.

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Circular Economy

Sustainability

Supply Chain Visibility

Blockchain

B2B Marketplace

Founding Date:
14.10.2019

No� of FTE:
8

Company Location:
Basel, Switzerland

Funding Raised
N/A

Operating Countries:
Beyond Europe

Basic Information

Tide Ocean SA

Founders / MDs:
Thomas Schori, Marc Krebs

Company Website
https://tide.earth/

E-Mail Contact
mkrebs@tide.earth, ahelbing@
tide.earth

Reference Customers
Luminox, Nixon, Shinola, Tom 
Ford, Christopher Ward, Tommy 
Hilfiger, Samsung, Coop, Winter 
& Company, yamamay

People and Contact

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://tide.earth/
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Company Description
From 100% ocean-bound plastic waste to sustainable products

Tide Ocean SA is a Swiss company with offshoots in Southeast Asia that 
has developed upcycling methods for ocean-bound plastics together with 
the Institute for Materials Technology and Plastics Processing (IWK OST). 
In addition to environmental protection and restoration, #tide also creates 
a social impact: from fishermen to retailers, everyone benefits from the 
values that it upholds. The granules, threads and filaments made from 
#tide ocean material® are used in a wide variety of products and have 
received multiple certifications. In its first two years of business, #tide has 
transformed the equivalent of 25 million plastic bottles, all while creating 
much needed jobs in marginalized regions and protecting marine life.

USP
To our knowledge, #tide is the only supplier of 100% ocean-bound plastic 
granules, yarn and filament. In addition to that, we are uniquely positioned 
in terms of our ecosystem. While the recycling industry usually consists 
of very segmented ecosystems with highly specialized individual players, 
we oversee the complete supply-chain from collection to upcycling and 
thanks to our B2B-partners we’re able to control and maintain the quality 
of our materials through all the different steps. This makes us a one-stop-
shop for B2C-brands who want to launch sustainable products.

Problem Solved
Every year, more than eight million tons of plastic waste end up in the 
ocean and on coastlines. By giving value to this waste, Tide is helping to 
close the circle of plastic production and reduces the consumption of 
non-renewable fossil resources.

Target Customers
We are looking for brands which want to either create new, sustainable 
products or make their existing portfolio more sustainable. Ideally those 
brands already serve an eco-conscious market or have a relevant voice 
to raise awareness within their target audience about the problem of 
plastic pollution in our oceans.

Awards
  Innogy Innovation Hub

  Solar Impulse Foundation accredited Solution, Climate-KiC 
Accelerator

  German Startups Association speaker for Mobility

  Nationales Komitee der ISO-Norm

  DIN-Normenausschuss Grundlagen des Umweltschutzes (NAGUS)

  Investitionsbank Berlin ProFIT

  Investitionsbank Berlin Gründungsbonus, Bundesministerium 
für Verkehr und digitale Infrastruktur Förderrichtlinie 
„Modernitätsfonds”

  Besten Startups als Arbeitgeber in Deutschland 2021

Sustainability Segment

Main Market Segment

Tech Segment

Business Model Focus

Carbon Accounting/Monitoring

Sustainability

Artificial Intelligence

B2B Service

Software

Founding Date:
22.01.2018

No� of FTE:
21

Company Location:
Berlin, Germany

Funding Raised
USD 3,500,000

Operating Countries:
Europe

Basic Information

Tracks GmbH

Founders / MDs:
Jakob Muus, Igor Nikolaev

Company Website
https://tracksfortrucks.com

E-Mail Contact
peter@tracksfortrucks.com

peter.read@tracks.eco

Reference Customers
Just a few: Hiller Logistik 
GmbH & Co. KG, Weigand 
Transporte GmbH & Co. KG, 
BALTH. PAPP Internationale 
Lebensmittellogistik KG

People and Contact

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://tracksfortrucks.com
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Company Description
A state-of-the-art AI platform developed exclusively for logistics, 
Transmetrics optimizes transport planning by leveraging the power of 
machine learning and predictive analytics. Transmetrics combines the 
strengths of humans and artificial intelligence, ensuring the highest 
operational benefits and reducing the environmental impact of logistics.

USP
We have built a state-of-the-art AI platform for the complete logistics 
value chain that optimizes transport planning, asset positioning and 
asset maintenance. Uniquely, it uses machine learning and predictive 
analytics in combination with human input resulting in what we call 
Augmented Intelligence.

Problem Solved
Logistics has significant inefficiencies – because planners try to 
optimize a highly complex planning puzzle with limited tools such as 
Microsoft Excel.

As a result, 24% of kilometers on road are driven empty; 33% of ocean 
containers are shipped empty and assets are idle 66% of the time. This 
has a big impact on bottom line revenue, maintenance frequency and 
the environment.

Target Customers
Our target customer is a logistics company that:

  Has multiple locations, different types of equipment

  Struggles to plan operations, has more and more data and doesn’t 
know what to do with it

  Generates more than €50m in revenues.

Founders / MDs:
Asparuh Koev

Company Website
https://www.transmetrics.ai/

E-Mail Contact
marc.meyer@transmetrics.ai

Awards
We were featured by Forbes, McKinsey, Business Insider and Bloomberg.

Reference Customers
DHL, DPD, Kuehne Nagel, Gebruder Weiss, Milaha, NileDutch and TIP.

People and Contact

Sustainability Segment

Main Market Segment

Tech Segment

Business Model Focus

Emission Reduction

Planning

Artificial Intelligence

Software

B2B Software

Machine Learning

Founding Date:
08.01.2013

No� of FTE:
35

Company Location:
Amsterdam, The Netherlands

Funding Raised
USD 4,000,000

Operating Countries:
Beyond Europe

Basic Information

Transmetrics

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.transmetrics.ai/
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Company Description
UNISOT is a Enterprise Supply Chain Management Platform as a Service 
providing access to a Global Business Network. UNISOT solutions can 
be used to track products from the first raw product producers – to 
logistics, production, distribution and all the way to the end consumer 
– preventing waste and unethical practices. Each partner can prove 
and share detailed product information, enabling customers to make 
environmentally friendly and sustainable choices.

USP
UNISOT is offering an open global business network enabling supply 
chain actors of all sizes to securely, flexible and cost efficient to 
exchange and monetize their information with all other supply chain 
actors. Enabling them to prove their product quality, provenance, 
sustainability.With our “Zero-Barrier-of-Entry” vision and no capex 
required we enable and incentivize every and all supply chain actor; 
from the single farmer or carpenter to the largest multinationals, to 
participate in the Open Global Data Layer (The Universal Source Of 
Truth) that the UNISOT platform offers. 

Problem Solved
UNISOT provides several key functions which are crucial in today’s Lean/
Just-in-Time Global Supply Chains, supporting their growing demand 
on speed, flexibility, sustainability and information accuracy, e.g.Proof 
of Sustainability, Proof of Quality, Proof of Origin, Proof of Ingredients, 
Chain-of-Custody, Track & Trace, Product-Lifecycle- Traceability, P2P 
Connectivity

Target Customers
Unisot targets all supply chain actors. We have started with producers 
and retailers in the Seafood industry and Food & Beverage Industry.

Founders / MDs:
Stephan Nilsson

Company Website
https://unisot.com

E-Mail Contact
stephan@unisot.io

Awards
We are focusing on system development and engaging with customers & prospects.

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supply Chain Visibility

Sustainability

Software

B2B Software

Founding Date:
15.01.2018

No� of FTE:
14

Company Location:
Oslo, Norway

Funding Raised
USD 2,000,000

Operating Countries:
Beyond Europe

Basic Information

UNISOT AS

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://unisot.com


79Sustainability in Supply Chain 2022

Company Description
WOOP provides a cloud-based platform that aggregates, orchestrates, 
dispatches and tracks all Last Mile deliveries with the aim of reducing costs, 
enhancing customer satisfaction and limiting environmental impact. 
This 3-Face platform connects all the stakeholders of the last mile delivery 
ecosystem: happy consumers, dynamic brands and efficient carriers.

USP
Unlike our competitors, we connect a large ecosystem of international, 
national and local carriers, including 100% green alternatives, helping 
our customers to be more efficient, consumer-friendly and responsible 
in their Last Mile operations. As we maintain a direct connection with 
the Information System of the carriers, we can dispatch deliveries by 
comparing real-time availability, capability and price-lists of the carriers. 
We do not solely deliver a technological platform; we also provide 
guidance and advice to help our customers choose the best transportation 
solutions, by leveraging our expertise in the logistic field and the historical 
data generated by the platform. We are engaged towards sustainable and 
socially responsible transportation, we closely support and animate our 
transportation partners with regular one-to-one interactions.

Problem Solved
The orchestration platform developed by Woop enables retailers to 
promote low carbon transportation services, therefore bringing more 
electric vehicles or cargo bikes on the road for the last mile delivery. The 
environmental impact is one of the 3 criteria used to choose a carrier when 
orchestrating a delivery. Using decarbonated vehicles and green-focused 
carriers for urban deliveries is now a must. But due to the extensive costs 
of deployment, these specific carriers only cover a limited territory and 
some major cities. By aggregating multiple green carriers, we can give 
access to a wide and meshed coverage of green capabilities, supporting 
an exceptional customer experience. Our routing application also enables 
transport carriers to optimize by 26% their trips when delivering products 
to consumers, reducing by that amount noise and air pollution, congestion 
and carbon footprint.

Target Customers
Medium to large retailer that needs to manage omnichannel complexity 
(Multiple customer journeys, multiple transport partners, non-standard 
deliveries requiring specific carriers) or want to propose green deliveries 
at scale (covering a large territory that cannot be addressed by a unique 
carrier or transportation partner).

Awards
2 awards and 1 major industry recognition in 2021: 

  Trophée ECommerce award from ECommerceMag in the category 
“Supply Chain Strategy” 

  People’s choice award from Républik Retail
  Selected by ATOS to be part of its accelerator program, Scaler, as a 

startup acting for decarbonation.

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Carbon Removal/Offsetting

Sustainability

Last Mile Delivery

Machine Learning

B2B Software B2B Service

Supply Chain Visibility

Software

Founding Date:
20.06.2019

No� of FTE:
77

Company Location:
Lille, France

Funding Raised
USD 15,000,000

Operating Countries:
France, Belgium, Spain, Portugal, 
Italy, UK

Basic Information

WOOP

Founders / MDs:
Ludovic Declercq, Alexis 
Quesney

Company Website
www.woopit.fr

E-Mail Contact
matthieu.bonenfant@woopit.fr

Reference Customers
Alice’s Garden, Auchan Retail, 
Alinea, Boulanger, Carter-Cash, 
Cultura, Decathlon, Electro 
Depot, Leroy-Merlin, Metro, 
PicWicToys, Saint-Maclou, 
Sodexo, Suez, Upsa, ...

People and Contact

mailto:philipp.rinner%40adiutabyte.de%20?subject=
www.woopit.fr
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Company Description
Xylene is a traceability solution that enables importers and producers 
to easily fulfill compliance and to build up sustainable supply chain 
transparency. Xylene enables the visualization of the product journey 
with a web dashboard and strengthens awareness of responsible 
products. A mobile application combines supply chain management 
with satellite technology and blockchain to collect trustworthy data.

USP
Xylene provides within its traceability solution supply chain 
visualisation which intuitively connects supplier locations with 
physical product information for compliance assurance. Within the 
system the gathering of data in the supply chain is a unique approach 
to validate this data by georeferencing and timestamping. This adds a 
new level of confidence to supply chain traceability.

Problem Solved
Xylene provides a solution for companies with intransparent supply 
chains where responsible sourcing practices are not monitored. 
Both market dynamics and governmental legislation are pushing for 
companies to take responsibility for their supply chain activities.

Target Customers
Xylene targets importing and producing companies of raw materials 
that work in international supply chains. Xylene works closely with the 
purchasing function to establish traceability.

Founders / MDs:
Christopher Edwards, Giuseppe Benenati

Company Website
https://www.xylene.io

E-Mail Contact
c.edwards@xylene.io

Awards
2019 Galileo Masters Galileo Copernicus Synergy Challenge, 2020 top 10 ESA Startup

Reference Customers
Rainbow Coffee

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Responsible Sourcing

Supply Chain Visibility

Supplier Management

Blockchain

Big Data

B2B Software

Sustainability

Software

Sourcing

Founding Date:
06.01.2019

No� of FTE:
3

Company Location:
Reutlingen, Germany

Funding Raised
N/A

Operating Countries:
Europe

Basic Information

Xylene GmbH

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.xylene.io
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Company Description
Zedify has developed a tech driven system for urban deliveries utilising 
microhubs that act as a gateway and consolidation centre for the city, 
coupled with electric cargo bikes for first and last mile delivery. This 
unique model can halve the price of sameday delivery whilst reducing 
emissions and congestion.

USP
We are unique - no other company offers zero emissions, ethical 
deliveries using cargobikes organised around microhubs.

Zedify offers a same day service with more flexibility and narrow 
chosen time windows over the next day couriers but at a fraction of the 
cost of the same day ‘on-demand’ couriers.

Problem Solved
The current models for doing deliveries in cities are not efficient - the 
‘last mile’ can be as much as 50% of the cost of a delivery. On top of this, 
the models are not well set up to offer the change in consumer trend of 
offering more choice. And finally, existing operations are detrimental to 
the health of the city, increasing congestion and causing more pollution.

Target Customers
We target high volume retail clients where we can add value by 
reducing their emissions footprint and offering ethical deliveries. 
At the same time we can improve their service offering by providing 
chosen delivery windows for their end users - part of a growing trend 
towards a better delivery experience for consumers.

Founders / MDs:
Sam Keam, Rob King

Company Website
https://www.zedify.co.uk/

E-Mail Contact
rob@zedify.co.uk

Awards
National Recycling Awards Winner (https://www.valpak.co.uk/more/projects/zero-carbon-battery-
collection)

Reference Customers
Fedex, Freddies Flowers, Blackwells books, Valpak, Abel& Cole

People and Contact

Sustainability Segment

Main Market Segment

Markt Sub Segments

Tech Segment

Business Model Focus

Emission Reduction

Transportation

Last Mile Delivery

Hardware

Artificial Intelligence

B2B Service

Freight & Shipping

Software

Fulfillment

Founding Date:
18.06.2018

No� of FTE:
12

Company Location:
Cambridge, United Kingdom

Funding Raised
USD 400,000

Operating Countries:
UK

Basic Information

Zedify

mailto:philipp.rinner%40adiutabyte.de%20?subject=
https://www.zedify.co.uk/


CLOSING  
REMARKS
This is the last page of our scouting report 
Sustainability in Supply Chain.

We hope you enjoyed reading the report.

If you have any feedback don´t hesitate to reach 
out to us via hello@scm-startups.com. 

Best
Mathias & Markus

https://www.linkedin.com/company/the-supply-chain-management-startups-handbook
https://medium.com/@scm-starutps.com
https://www.linkedin.com/company/the-supply-chain-management-startups-handbook
https://twitter.com/scmstartups
https://medium.com/@scm-starutps.com
https://scm-startups.com
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